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1 ON BEHALF OF R. J. REYNOLDS: 

2 JOHN B. WILLIAMS, Attorney 

3 JOHN E. VILLAFRANCO, Attorney 

4 Collier, Shannon, Rill & Scott, PLLC 

5 3050 K Street, N.W., Suite 400 

6 Washington, D.C. 20007 

7 (202 342-8400 


SO PRESENT: 

GjrYM. BLYNN, Attorney 
ice President and Deputy General Counsel 
RJ. Reynolds Tobacco Company 
rljurth and Main Streets 
Wftnston-Salem, North Carolina 27102 





proceEdi 


hereupon - 

i# FRANCES V. C 




jess, called for e x am i natigtw.fc, 3v i n g been 
;usly sworn, was examined and testified further 


1R. MAGEE: Good mams 
HE WITNESS: Momirti 


i Ms. Creighton. 


10 ^SiwIR. MAGEE: I just ^jn^^mind you that 

11 jfffP&me instructions apply from yesterday and 

1 2 WOeftre still under oath. 

13 WILLIAMS: She knows that. 

14 EXAMINATION 

15 MR. MAGEE: 

16 ^OTTve got a few follow-up questions. 

17 Has Reynolds or any of its contractors ever 
l S videotaped focus groups? 

19 MR. WILLIAMS: You're asking to her 

20 knowledge, right? 

21 THEWITNESS: To my knowledge — I remember 

22 one time. 

23 BY MR. MAGEE: 

24 Q. Could you tell me when that was? 

25 A. It was --1 believe it was back during Camel 
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1 advertising development. I'm not sure which 

2 campaign. There was a desire for management to see 

3 the reactions of adult smokers to the campaign. 

4 Q. Do you recall what year that was? 

5 A. No, 

6 Q, Can you think of any other instances in 

7 which Reynolds or any of its contractors videotaped 

8 focus groups? 

9 A. Not in my experience, 1 can't recall any 

10 other ones. 

11 MR. MAGEE: Can wc go off the record for 

12 just a second. 

13 (Discussion off the record.) 

14 MR. MAGEE; Let's go back on the record. 

15 BY MR. MAGEE: 

16 Q. Ms. Creighton, yesterday we discussed the 

17 advertising review panel that you said was 

18 established at Reynolds sometime in 1990. 

19 A. Yes. 

20 Q. is there anyone on the advertising review 

21 panel under 18 years of age? 

22 A. I don't know. 

23 Q. Do you know who would know that? 

24 A. The person in charge of the ad review panel 

25 is John Singleton. 
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1 (Creighton Deposition Exhibit Number 10 was 

2 marked for identification.) 

3 BY MR. MAGEE: 

4 Q. I'm going to hand you a document that's been 
$ marked Creighton Exhibit Number 10, It's a 

6 March 12 , 1982, memorandum to Sharon Munger from 

7 Dawn August, and it's MARC CX-804. 

8 Are you familiar with Exhibit Number 10? 

9 A, No, I'm not. 

10 Q. Do you know who Sharon Munger is? 

11 A. She is at MARC, M-A-R-C. 

12 Q. Exhibit 10 Is dated 1982. Do you know If 

13 Sharon Munger is still at M ARC? 

14 A. Yes, she is. 

15 Q. What does she do there? 

16 A. She's, I believe, their chief executive 

17 officer. 

i 8 Q. There's a reference in the first paragraph 

19 of Exhibit Number 10 to the "Chilton data." Have 

20 you ever heard of the Chilton data? 

21 A. I've never heard of Chilton. j 

22 Q. I'd like to show you again, if 1 may, an 

23 exhibit from yesterday. It's Exhibit Number 6. If 

24 you would, please turn to the second page of Exhibit 

25 Number 6, page RM041829, In particular, the first 
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1 sentence under the heading "Background," which says: 

2 (Reading) 

3 Camel has executed a 

4 series of new campaign 

5 approaches against the brand’s 

6 general market campaign 

7 strategy. 

8 A. Yes. 

Q*. Were the new campaign approaches referenced 
I^id th^t paragraph intended to follow the 75th 
1 nSSUmtay campaign for the Camel brand? 
ir A. ^ don't know specifically. 

WILLIAMS: What's the question? Were 
14' they jp tended to follow — follow the birthday? 

MAGEE: Yes. , 

liWWfR. WILLIAMS: I vague. 


|tK. WILLIAMS: 1 vague. 

QHE WITNESS: I'm fuat sure I understand. 



^ MR. MAGEE: f ^ 
Were the new camfp^l 
meed in this paragraph 
ith Birthday campaign 1 
There was developmlmi 
-2.5th Birthday and a($||ig 


24 'ajjgw campaign 

25 jwoufd appear l| 


iS&pib roaches that are 
fnfcebded to come after 
tiie Camel brand? 

PHvertising prior 
^^Sth Birthday for 
afsfwhat this sentence 


And was that new pHff$I!§n intended to come 
*2 %ftets the 75th Birthday c^^^i? 

3 Av It was work that was seni|R^e. 

4 Separate from the gjmTffii? thdav? 

5 ^ A| Yes - ^ 

6 Okay. I'm Just trying to figure out --1 

7 Nnra|rstand that there at^lp^^nfferent campaigns. 

8 s^raHhe new campaign Supposed to come after the 75th 
P^^^day campaign? ^ ' J jj 

10 W#MR. WILLIAMS: say “the new 

11 you mean the new campaign referenced in 

12 Wbit6? 

I3 ^«J MR. MAGEE: Yeah. 

14^^. THE WITNESS: Camel was working to replace 
15Mk§J&®paign called Bob Beck for quite a few years, 

16 ? Andtms work references the pursuit of a new 

17 advertising campaign for Camel, totally separate 

18 from the 75th Birthday, and no time frame before or 

19 after. 

20 BY MR, MAGEE: 

21 Q. But it was intended to replace Bob Beck? 

22 A. That's correct. 

23 Q. Ms. Creighton, yesterday i asked you about 

24 the MDD numbers that appeared on a number of 

25 documents dealing with Camel brand advertising. 


JBjrtbday? 
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1 A. Yes. | 

2 Q. For instance, we looked at a document that $ 

3 had the MDD Number 87-13202, and we looked at 

4 another document dealing with Camel advertising and 

5 promotions, the Number MDD87-13203. 

6 And my question Is whether all Camel 

7 research numbers for a given year are assigned j 

8 13,000 numbers. j 

9 A. 1 don't know, 

10 MR. WILLIAMS: I think she ~ 

11 THE WITNESS: 1 answered that question 

12 yesterday that I'm not exactly sure if there -- the 

13 digits could refer to a specific brand. 

14 MR. WILLIAMS: She said it was an accounting 

15 convention. She doesn't know. t 

16 You know, we're got till five o'clock today. 

17 If you're going to retread stuff- 

18 MR. MAGEE: I'm not trying to retread j 

19 things. 

20 BY MR. MAGEE: 

21 Q. And I understand that you did say the 

22 difference between 13202 and 13203 may be just 

23 coincidental. My question is just a little 

24 different. And I’m wondering if all the 13,000 

25 numbers are assigned to the Camel brand and perhaps 

Page 188 

1 all the 14,000 numbers would be assigned to another 

2 brand. 

3 MR. WILLIAMS: She said she didn’t know - 

4 you've got the wrong witness to ask that question. 

5 MR. MAGEE: Just let her finish the answer. 

6 MR. WILLIAMS: She said she didn't know. 

7 How many times do you need her to say she doesn't 

8 know? 

9 MR. MAGEE: I've heard you say it several 

10 times. Can you just- 

It THE WITNESS: i don't know. 

12 MR. MAGEE: Thank you. 

13 MR. WILLIAMS: She said it yesterday as 


14 w'ell. 


15 MR. MAGEE: Let’s go off the record for a 

16 second. 

17 (Discussion off the record.) 

18 (Creighton Deposition Exhibit Number 11 was 

19 marked for identification.) 

20 BY MR. MAGEE: 

21 Q. Ms. Creighton, I'm going to hand you a 

22 document that's been marked Exhibit Number II. It's 

23 Established Brands Research Proposal. And it's 

24 numbered CX-78. 

25 Are you familiar with CX-78 that's been 
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1 marked Exhibit Number 11? 

2 A. No. 

3 Q. The title of Exhibit Number 11 is "Camel 

4 Younger Adult Smoker Focus Groups." Do you know 

5 what younger adult smokers are? 

6 MR. WILLIAMS: What's her definition of 

7 younger adult smokers? 

8 THE WITNESS: My definition of younger adult 
d^smok^rs is 18 to 24 year old smokers. 

l(f B|f MR. MAGEE: 

I i ''Hi^^' Are you aware of any other definitions for 
!2pyoungpr adult smoker? 


Q. JTbe first sentence in the background section 
it.tilt!' first page of ExhlblHJ says: (Reading) 
iH|| Due to the groig|||pi^ 
importance of yoilEger adult 
smokers. I ■ | 

. *Do you have an und^g^iijijigtg of what that 


2flws «^ R WILLIAMS W a^f ffmjte. She says she 

22 doesn't — she hasn't — I thi 1 ^ 111^1 ot familiar 

23 wltohis document. 

24 . Thfe WITNESS: I'm tot femiliar with the 



.WILLIAMS: I 


SI made it clear 



day we re not going^Sgjgfterpreting 
tents in this series of d^^jtions that the 
is has not seen befo^gfljq has — and there is 
mdation for that. L, 

IY MR. MAGEE: L J 

Well, do you havepPlfaerstanding of wh 

;er adult smokers 

TR. WILLIAMS: She’ijus| testified to that. 


lerstanding of what 


10 $£igs£aid younger adult 18 to 24. 

11 #^MR. MAGEE: All right. So we've got a 

12 ^fiiirciation. Let's move on. 

13 !|™«MR. WILLIAMS: That is not a foundation to 

14 ’aslyier about this document, WeTe not going to 

15 ffiavJthi t game. 

16 wr mageE: 

17 Q, Ms, Creighton, do you have an understanding 

18 of why younger adult smokers are Important to 

19 Reynolds? 

20 A. Do I have an understanding from this 
1 21 document or in general? 

22 MR, WILLIAMS: You can ask that question 

23 because it's not specifically to that document. 

24 THE WITNESS: Younger adult smokers are 

25 important to R.J. Reynolds because we had 
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1 competitors who had a large share of business among 

2 18 to 24 year old smokers. Eighteen to 24 year old 

3 smokers are switchers to other brands. And so we 

4 looked to achieve switching among this group. 

5 BY MR. MAGEE: 

6 Q. Are you familiar with Camel younger adult 

7 smoker focus groups conducted by Reynolds? 

8 MR. WILLIAMS: 1 thought we talked about 

9 that yesterday. 

10 MR. MAGEE: I don't think we have, 

11 THE WITNESS; Would you repeat the question? 

12 BY MR. MAGEE: 

13 Q. Yes. Are you familiar with Camel younger 

14 adult smoker focus groups conducted by Reynolds? 

15 A. In any specific time frame? 

16 Q. I'm talking about focus groups that would be 

17 called Camel younger adult smoker focus groups. 

1S A. Are you trying to refer to this document? 

19 Q. Well, I'm - that's the title of this 

20 document. And I'm asking whether you know of any 

21 particular Camel younger adult - younger adult 

22 smoker focus groups. But if doesn’t have to be i 

23 specifically with respect to this document. 

24 A. There's not a term that I would have used 

25 that's called Camel younger adult smoker focus 
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1 groups. 

2 Q. Are you aware of whether Camel brand 

3 conducted focus groups under the name Camel younger 

4 adult smoker focus groups? 

5 A. I'm not aware of it. 

6 Q. Are you familiar with the World campaign? 

7 A. No. 

8 Q. How about the Camel World campaign? 

9 A. Are you referencing something here in this 

10 document? 

11 Q. I’m reading from the document, but if you've 

12 heard of it — 

13 A. It's not a term that I've used or that I've 

14 heard used in reference to a campaign, no. 

15 Q. Are you familiar with a Younger Adult 

16 campaign? 

17 A. That's too broad of a definition, 

18 Q. I'm not referring just to a campaign dealing 

19 with younger adults. I'm referring to a specific 

20 campaign named the Younger Adult campaign. 

21 A. No. 

22 Q. How about the Younger Adult Smoker campaign? 

23 A. No. 

24 Q. Ms. Creighton, have you ever worked with a 

25 company called Nicholas Research? 
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1 A. Yes. 

2 Q. What does Nicholas Research do? 

3 A. When 1 described yesterday how we conduct 

4 focus groups, we hire a moderator who works with 

5 facilities to bring — invite adult smokers into 

6 those locations for focus groups. Nicholas Research 

7 is a company we hire to — and have hired in the 

8 past — to recruit adult smokers for focus groups 
9^and lissome cases to moderate those groups. 

lti Q« A re you familiar with the person named Gerry 


/ho is Gerry Bell? 

e is currently a moderator who works with 





rtave you ever wor$j 

C es - l 

fcre you aware of ah 
at any R.J. — I'm sp 
me) have? j 

couldn't speak for dJL 


Gerry r Bell? 

c|rns about Gerry 
^fhat any Reynolds 

Mple. !'ve not 


22 had concerns about Gerry Belt personally. 


veyou heard ofp 
nfiel em ptie s exp| 


fer Reynolds 


oncems, no. 





ptfcyees or personnel expt; 



,et me just finish the quest 
ave you ever heard^^^Seynolds 

ncerns about Gerry 


^ Are you familiar w|ftygiajes Martin? 

f Who is Charles Matapgf 
^He worked at R.J. the marketing 

irch department. r 
^]s he still there? 


13 gsstfei Do you know when he left Reynolds? 

14 I can't recall the exact year. 

15 you give me an approximation? 

16 A. He left Reynolds, and then he returned to 

17 Reynolds, and then he left Reynolds again. So ... 

18 Q. Do you know when he first left Reynolds? 

19 A. I think 1985. 

20 Q. Are you familiar with L.R. Kimmer? 

21 A. Linda Kimmer. 

22 Q. Who Is Linda Kimmer? 

23 A. She was an employee in the marketing 

24 research department. 


Q, Is she still at Reynolds? 
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1 A. No. 

2 Q. Do you ever work with Linda Kimmer? 

3 A. Did 1? 

4 Q. (Nods) 

5 A. She played a role where — f think she 

6 worked in the administrative side of the department. 

7 So there would have been a number of reasons to 

8 interact with Linda. 

9 Q. Do you know when she left Reynolds? 

10 A. No. 

11 Q. You've testified that you've worked on 

12 hundreds of focus groups; Is that correct? 

13 A. Yes. 

14 Q. And you're familiar with the MDD numbering 

15 system at Reynolds? 

16 MR. WILLIAMS: We're not going back to the 

17 MDD numbering system. She told you she doesn't know 

18 about it. You have the wrong witness to ask those 

19 questions. Why don't you move on. 

20 THE WITNESS: 1 can't tell you any more 

21 about the system than I've already told you. 

22 MR. WILLIAMS: You’re just wasting time. 

23 BY MR. MAGEE: 

24 Q, Well, yesterday I showed you a marketing 

25 research proposal (hat had a specific MDD number on 
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1 it. And then I showed you an advertising research 

2 report that had the same MDD number on It. And 1 

3 asked you whether there was any connection between 

4 the two. 

5 And I believe you told me that the research 

6 proposal predated the advertising research report 

7 and was, in fact, the proposal to conduct the 

8 research that was reported in the advertising 

9 research report. Do you remember that? 

10 MR. WILLIAMS: Don't answer that. Object to 

11 the form of the question. Improperly summarizing 

12 the testimony. You have the wrong witness to be 

13 answering stuff about numbering. Now you're just 

14 wasting time. 

15 MR. MAGEE: Are you going to direct her not 

16 to answer the question? 

17 MR. WILLIAMS: The next one, if it’s about 

18 the numbering system, yes. Yes. <J» 

19 THE WITNESS: Would you ask the question t-* 

00 

20 again? u> 

21 MR. MAGEE: Would you read back the ^ 

22 question, please. 

23 MR. WILLIAMS: I'll shortcut this, I w 

24 instruct her not to answer the numbering system 

25 questions. Okay? 
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MR. MAGEE: Okay. On what grounds, John? 
MR, WILLIAMS: Harassment and waste of rime. 
MR. MAGEE; No privilege — 

MR. WILLIAMS: And she has already said that 
she doesn't know anything about it. 

MR. MAGEE: I think she said she does know 
something about it, 

MR. WILLIAMS: She has said specifically she 
all you anything more about it than she's 
' told you about it. 

1R. MAGEE: Okay. Are you going to instruct 
jt to answer? 

fR. WILLIAMS: I just did. 

1R. MAGEE: Will you answer my question, 
^reighton? 







HE WITNESS: No 
R. MAGEE: Coul 
festion. Thank you, 
Creighton Depositioi 
d for identification, 

Y MR. MAGEE: 

Q. Ms. Creighton, I' 
nt that’s been m 
bier 12. lis|*fnark' 
ate $tan4edyi2569/ 



reporter certify 


Number 12 was 




tf> hand you a 
eighton Exhibit 
arch proposal. And 
025695. 


bit Number 12? 

s. I see that I 


i think the answer 


| say that I recall, 
ht. Do you want 


14 

15 | 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 


Are you familiar > 

I don't remember 1 
e author. 

R. WILLIAMS: lpjteR*te&he question. He 
you are you Okay? Just 

y because you wrot e it 15 years ago doesn't 
you're familiar with 
it is no. 

HE WITNESS; Ng 
riot familiar with it at®tmspon 
reread it? 

MR. MAGEE: Hold off on that. I'll ask you 
questions and see what we need to do. 

BY MR. MAGEE: 

t does say that the proposal was prepared 
by Frances V. Creighton; is that correct? 

A, That's correct. 

Q. Are you familiar with the Camel Project Big 
Brand Perceptions Tracking Study? 

A. 1 recall the term being used, "Big Brand." 

I don't recall Big Brand Perceptions Tracking Study. 
Q. What was Project Big Brand? 

A, Just recall the term. 1 don't recall what 
it meant. 

Q. If you want to take a look — read the 
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document, it might refresh your memory. 

MR. WILLIAMS: Do you want her to read the 
document? 

MR. MAGEE: Yeah. 

MR. WILLIAMS: Do you want to point her to 
anything specific to refresh her recollection? I 
mean, you've got something highlighted, so we can 
move this along. 

The question is, what does Big Brand 


10 Perception mean? Is that it? 


11 


MR. MAGEE: No. The question is what is 


12 Project Big Brand. 


13 MR. WILLIAMS: And he wants you to read the 


14 whole document. 


15 

16 

17 

18 
19 


THE WITNESS: Okay. 

(Witness reviews document.) 

BY MR. MAGEE: 

Q. Do you know what Project Big Brand was? 
A. What this reflects is a proposal to conduct 

20 marketing research to evaluate sales performance and 

21 perceptions among adult smokers of the advertising 

22 and promotions for Camel for the 75th Birthday. 

23 Q. And you're referring to Exhibit Number 12? 

24 A. That's Exhibit Number 12. It does not 


25 explain the meaning of Big Brand as a project. 



1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
11 
12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 


I'm 
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Q. And you don't recall what it is 
independent — 

A. I don't recall what it is. 

Q, On the last page of Exhibit Number 12 < 
sorry, it’s the — it's the second page. It's 
025694. 

A. Yes. 

Q. About halfway down the paragraph it starts, 
"Aided awareness of the advertising will be 
accomplished"? 

A. Yes. 

Q. There's a reference to '"Share A New 
Adventure' campaign." Are you familiar with the 
Share A New Adventure campaign? 

A. Yes. 

Q. Could you describe that campaign for me? 

A. No. I don't--we had a campaign called 
Share A New Adventure. I can't describe the 
executions. 

Q. It was for Camel brand cigarettes? 

A. Yes. 

Q. Do you know whether it predates the 75th — 

A. Yes. 

Q. -- Birthday campaign? 

A. Yes, it predates the 75th Birthday. It's a 
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1 Bob Beck campaign. 

2 Q. Thanks. 

3 MR. WILLIAMS: Just for the record, when you 

4 say "it’s a Bob Beck campaign," you were referring 

5 to Share A New Adventure? 

6 THE WITNESS: Share A New Adventure was a 

7 Bob Beck headline. That's what I recall. 

8 MR. WILLIAMS: Right, I understand. 

SP" YTHE WITNESS: That's what I recall. Thank 



(Creighton Deposition Exhibit Number 13 was 
|d for identification.) 
feY MR. MAGEE: 

i I'm handing you a document marked Exhibit 


rnber 13. It's a marke 


ate stamped 02569 
Did you prepare E: 


g research proposal. 
HHi 025700. 

It Number 13? 


KR. WILLIAMS: LboWpjge 3 - page 2. It 
on prepared it. 


H|THE WITNESS: I bj 
"\y MR. MAGEE: | 
Q. On the first page of 
under the headi| 

S|?" ce lsa |S&if nce 
As* The -- I'm. 


Exhibit 13, at the 

Taken," in the first 
«^^ty regions"? 

idrrv? 


. WILLIAMS: 


egions, right 


fcgions in the 


3 sTHE WITNESS; Obpp* 

4 ^§#bY MR. MAGEE: 1 

J^5 Y [ 

5 l 06 What are priorityTegitt^s? 

3 In the time frame of this document? 

Yes, please. f ^ 

I believe it was th|§Si|sii|iigions in the 
sm sales area. IsssWsf 

In the Western llnitlsenStates? 

1 i The term we used to define a sales area for 

12^^ynolds, it's called the western sales area. At 
13pH8t^time, it would probably have been called the 
14^^fic Mountain sales area. 

you know what states would have been in 
16 that region? 

17 A. We changed territorial alignments a bit. It 
18 would be primarily California, Washington, There 
19 may have been other states. 

20 Q. Why is that region referred to as a priority 
21 region? 

22 MR. WILLIAMS: At the time, she said. It is 


23 not referred to now. She said at the time. 


BY MR. MAGEE: 

Q. Okay. I’m still talking about at the time 
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1 this document was prepared. Why was the western 

2 sales region referred to as a priority region? 

3 A. Camel has a share of market in this western 

4 sales region, or had, and continues to be bigger 

5 than it is in the national share. So these were 

6 established as regions that would be given priority. 

7 Q. So those regions were more successful than 


8 other regions In the country? 


9 MR. WILLIAMS: With respect to what? 

10 MR. MAGEE: With respect to market share. 

11 THE WITNESS: Market share was higher in 

12 those regions, 

13 BY MR, MAGEE: 

14 Q. Is the western sales region currently 

15 considered a priority region? 

16 A, Yes. Among others. 

17 Q. What are the other priority'regions? 

18 A. 1 can't name all of them for you. There’s 

19 currently eight or nine regions that we call 

20 priority regions. 

2! Q. Returning to the time period in which this 

22 document was created when the western sales region 

23 was referred to as a priority region, do you know 

24 why the western sales region had a higher market 

25 share than other regions? 
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1 A, No, It always has. We don’t know why. 

2 MR. WILLIAMS: That’s why we do research. 

3 BY MR. MAGEE: 

4 Q. Always, since you started at the company? 

5 A. Since — 

6 MR. WILLIAMS: Always since Murad — 

7 THE WITNESS: Since well before I started 

8 with the company. 

9 MR. WILLIAMS: Murad. 

10 THE WITNESS: Historically, Camel has had 

11 higher performance. 

12 MR. WILLIAMS: May I just make it clear that 

13 I believe her answers to the priority and to the 

14 higher sales had to do with Marlboro — excuse me — 

15 had to do with Camel — 

16 THE WITNESS: Camel share of market. 

17 MR. WILLIAMS: Right, As opposed to all 


18 R.J. Reynolds products. 1 don't think your 

19 questions were specific. But that's clearly what 

20 you were talking about. 

21 MR. MAGEE: That's my understanding. 

22 THE WITNESS: Yes. 

23 MR. WILLIAMS: I am constrained to interject 

24 that because it may be your understanding, it may be 

25 Ms. Creighton's understanding, but it's got to be 
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1 clear for our record. 

2 MR. MAGEE: 1 understand. 

3 BY MR. MAGEE: 

4 Q. Did Reynolds spend more money on Camel 

5 advertising in the western sales region? 

6 MR. WILLIAMS: More than what? 

7 MR. MAGEE: More than any other sales 

8 region. 

WILLIAMS: Please be specific. More in 

I OS, terms $f what and on what brands, and what are you 

II it to? 

12jp~ N|R. MAGEE: I'm still talking about Camel. 

1 R .WILLIAMS: Okay. Camel. 

14 r^R. MAGEE: And we're still talking about 
l5ptrf^Phe period in which th^docurrjent was prepared. 
1WILLIAMS: RisM^ 

17 L«-BY MR. MAGEE: r 

18^(^|nd my question is^vh|tbef Reynolds spent 
19^g|p|gji»oney, more dollarp3Si§id|rertislng in the 
2CL^^t^fn sales region than R.did^ other sales 
21^^pols In the United Sta fts. ^^ 

22 MR. WILLIAMS: D^PSfflibw that? 

E WITNESS: My^^^^nding from this 
is thatjhe.75th Birtllcla.yirnarketing would 
don’t know if 


hafegieans we spent moreTri 
ami r the balance of the i||i 
MR. MAGEE: 

s/tgi? But your answer i|!|f 
jfir *| day cam P ai e n? 


priority regions 


aspect to the 75th 


It was only at this tpne ffan|e planned to be 


7 Smrofiuced into these prio|%%fi'ons. 

8 My question - |Mp|§§|f 

WILLIAMS: \|lteji yoji say "it," you’re 
10 wiffig about the 75th. 

1 ' f^X HE WITNESS: The 75th Birthday - thank 

12 was only planned to be introduced into the 

13 l|&^ity regions at the time of this proposal. 

14 W% MR - MAGEE: 0kay ' 

15 MR. MAGEE: 

16 ^QTin general, did Reynolds spend more dollars 

17 for Camel advertising in the w estern sales region at 

18 the time this document was prepared than it spent on 

19 Camel advertising in other sales regions in the 

20 United States? 

21 A. I don't know. 

22 (Creighton Deposition Exhibit Number 14 was 

23 marked for identification.) 

24 BY MR. MAGEE: 

25 Q. Ms. Creighton, I'm handing you a document 
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1 that's been marked Creighton Exhibit Number 14. And 

2 it's Bate stamped 010298 through 010303. 

3 Did you prepare Exhibit Number 14? 

4 A. Yes, 

5 Q. I’d like to draw your attention to the first 

6 page of Exhibit Number 14. There's a reference to 

7 MDIC. What Is MDIC? 

8 A. The library, 

9 Q. The library at - 

10 A. In the marketing research department at 

11 RJ. Reynolds. 

12 Q. Why is it called MDIC? 

13 A. I don't know. 

14 Q. Do other departments at Reynolds have their 

15 own libraries? 

16 A. Probably, but 1 - I would imagine the law 

17 department has a library. I don't know. I don't 

18 know. 

19 Q. What are the functions of the MDIC? 

20 A. I don't work in that library. I honestly 

21 could not summarize for you very well the functions 

22 of the library. 

23 Q. Have you ever used the MDIC in connection 

24 with your work at Reynolds? 

25 A. Yes. 
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1 Q. How have you used It? 

2 A. They have lots of books about marketing. 

3 And so when I want to read up on a marketing case, 

4 get some information on another company, when I want 

5 to read the news, they have newspapers. It's a 

6 library that functions similar to most libraries. 

7 Q. Do you know when it was created? 

8 A. It was there when 1 joined (he company. 

9 Q. Is it still there? 

10 A. Yes. 

11 Q. The MDIC is a library for the marketing 

12 research department. Does It conduct special work 

13 for the marketing research department? 

14 A. Let me clarify. It's a library for — that 

15 was in the marketing research department for use by 
116 larger number of departments. No research is 

17 conducted by the library, that l know of. 

18 Q. I'd like you to take a look at the second 

19 page of Exhibit Number 14. If you would, read the 

20 background paragraph. 

21 (Witness reviews document.) 

22 A. Okay. 

23 Q. There's a reference to, "a departure from 

24 Camel's current in-line, In-market campaign." 

25 A. Yes. 
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1 Q. At the time this was written, what was 

2 Camel's current in-market campaign? 

3 A. The campaign we've referred to as Bob Beck. 

4 Q. In the next section headed "Research 

5 Objectives," line number 3, it says: (Reading) 

6 To evaluate the user and 

7 product image communicated by 

8 the advertising. 

9^- <What is "user and product image"? 

id A, |jser image relates to personality 
11 sSSSHniteristics that would be ascribed to the Camel 


1 ^smoker by an adult smoker answering questions about 


WTR^ertising. 

^R. MAGEE: Could the court reporter read 
IjPrack, for me. 

IlllfHE WITNESS: 

K-aTPrevious answer read !>y reporter.) 

wmk ** Ns 

p MR. MAGEE: f -y~ 1 

s (MWhat advertising ai|SsPiillfferring to? 
advertising beinjytMtedip this test. 

ty X)kay. And what is iproelet image? 

A. Product image woulcrietWproduct 

ns associated witl^^i^s a result of the 
stfioker bejna exposed:tolh.eadvenising in 


MAGEE: Lindafcanyou read that 

2 back to me, plea$||ill8sl!| 

3 ^Previous answ'er read byj^prter.) 

4 MR. MAGEE: 

5 P (MTurn your attentlo^iOctb^.third page of 

6 Exhibit 14. Under the hiding "^ample Compositions: 

7 ^¥SP|jpt Sample." 

Below that there a ge, lj l ooks like, three 

10 l^^ent age groups: 18 24, 25 to 34. 

11 sWrat is that a reference to? 

12 This is a description of the adult smokers 

13 |gj|^|vere asked to participate in this test. 

14 Why are the age groups broken up into 18 to 
i5m. T 8.to 24, and 25 to 34? 

16 A. Camel’s target at this time was 18 to 24 

17 year old adult smokers, primarily, and, secondarily, 

18 25 to 34 year old adult smokers. Both groups were 

19 male. 

20 Q. Why is there a third category of 18 to 20 

21 year old male smokers? 

22 A. When we do marketing research, we want to be 

23 sure that we have a fully represented sample of 

24 smokers. We might designate a certain number to be 

25 in a smaller subset of the 18 to 24 group. 
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Q. And is that what's going on here? 

A. 1 can't be sure, but that's what I would 


4 Q. Do you know whether the reactions of the 18 

5 to 20 year old male smoker group were different front 

6 the reactions of the 18 to 24 year old male smoker 

7 group? 

8 A. Not without looking at the results of the 

9 test. 

10 Q. Have you conducted other focus groups for 

11 the Cantel brand in which the 18 to 24 year old 

12 target was broken into two groups, one of which 

13 would be 18 to 20 and one of which would be 18 to 

14 24? 

15 A. This is not focus groups. 


16 Q. I'm sorry'. What is this? 

17 A. This is a quantitative advertising test, a 

18 customer research study with a questionnaire. This 

19 is not focus group research. 

20 Q. So how does this quantitative research 
2! differ from the - from focus group research? 

22 A. Adult smokers are invited to fill oul a 

23 questionnaire, perhaps in a facility similar to a 

24 focus group facility, but the interview is generally 

25 conducted one on one. Advertising may be shown, 
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1 questions are asked, surveys arc completed, and the 

2 data is compiled. We receive a lot of numbers, and 

3 we evaluate the numbers. 

4 Q. And that's called a quantitative -- 

5 A. — research study. 

6 Q. Have you worked on other quantitative 

7 research studies in which the 18 to 24 year old 

8 target was broken into two groups, one of which is 

9 18 to 20 and the other 18 to 24? 

10 A. 1 might have. I don’t recall. 




11 Q. Have you worked on focus groups studies in 

12 which the 18 to 24 year old target is broken into 

13 groups of 18 to 20 and 18 to 24? 

14 A. I might have, i don’t recall specifically. 

15 Q. Would you turn to page 010301 of Exhibit 14, 

16 please. 

17 A. 010301? 

18 Q. Yeah. I think it’s just the next page. 

19 Thanks. 

20 A. Yes. 

21 Q. Under the "Concurrence" heading, there’s the 

22 marketing department line and the brand marketing 

23 line, and there are some names, people with 

24 initials. We talked a bit about that yesterday. 

25 My question is: Can you recall a situation 
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jteajSgBm t associated with marketing.^ 1 couldn't give 

2 example. 

3 ^ \ Is it time to take a littl 

4 ^§1# MR. MAGEE: Sur 

5 CJ MRWILLlAMS: 

6 THE WITNESS: Thankyol 

a (Recess taken from froTlf'm, to 

^ (Creighton Deposition Sxht^it Number 15 was 
10 milked for identification.)''' ' ^ 

lift BY MR, MAGEE: 

Ms. Creighton, I'm going to hand you a 
I3 ^dttA nnent marked Creighton Exhibit Number 15. It's a 
14^g^rketlng research report dated May 22,1985. And 
t Sfe&lfta te stamped RM0005759 through RM000S772. 

16 Have you ever seen Exhibit 15 before? 

17 A. I don't recall. 

18 Q, I'd like to direct your attention to the 
19 second-to-the-Iast page that i have numbered 
20 RM0005771. The top of the page says "Attachment 1" 
21 and there's a heading "Recruiting Requirements." 

22 A. Yes. 

23 Q. Could you tell me what the first sentence 
24 under "Recruiting Requirements" means? 

25 MR. WILLIAMS: No, no, no, no. Has she 


1 

2 
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record: (Reading) 

18 and 19, males and 

i 

3 

females, (20 years old males 


4 

and females were included only 


5 

when enough 18 and 19 year 


6 

olds could not be 


7 

recruited.) 


8 

Do you have an understanding of what that 


9 

means? 


10 

A. No more so than what you just read. 


11 

Q. Have you ever worked on focus groups 


12 

in which 20 year old males and females were 


13 

included only when enough 18 and could not be 


14 

recruited? 

LH 

to 

15 

A. I don't know. 

00 

16 

BY MR. MAGEE: 

\o 

17 

Q. Ms. Williams, do you have an idea why ~ 

I /» 

18 

MR. WILLIAMS: Ms. Creighton. 

k£> 

19 

MR. MAGEE: I’m sorry. My mistake. 


20 

BY MR. MAGEE: 


21 

Q. Ms. Creighton, do you have an idea why 


22 

Reynolds would structure focus groups to include 


23 

only 18 and 19 year olds? 


24 

A. I don't know. 


25 

Q. Have you ever worked on a focus group for 
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1 Reynolds in which only 18 and 19 year olds were 

2 included? 

3 A. Not that i recall. 

4 (Creighton Deposition Exhibit Number 16 was 

5 marked for identification.) 

6 BY MR. MAGEE: 

7 Q. I’ll hand you a document marked Creighton 

8 Exhibit Number 16. It's an Established Brands 

9 ....Research Proposal. It's numbered RM0005822 through 
lof RM0<|05824. 

1 l^HHl^bld you prepare Exhibit Number 16? 

12f"" A.J fes. 

13P®fp|'d like to direct your attention to the 
14 & ”sentence under the heading "Purpose." It says, "To 
IS^f^pnltatlvely explore thr^J*- and that's actually 
ifitls^^^d out with four — "to 

i 7:.v.auaUta tlvelv explore" - three is crossed out; 




pdy’s written four apo< 
jfgles/campalgns for t|^ 
| with Camel among jw 

Is the reference to "Jf| 
Rpkcrs" a reference &g| 
' ie Camel brapd target ■ 


:h^t — "creative 
piffeal, relevance, 
jjlpS to 20 year old 

Kto 20 year 
|§j|met brand target? 
; ife to 24 year old 


MI 


n, limited to 18 


ecus groups for the 


l^gp^g^Why is the focus g; 

2 lyijjlyear old smokers? Ife lll i 

3 ; ^A^I don't know specifical^^Jty it was 18 to 

4 this focus group. 

5 #(| Are you aware of ^JS^Mbcus groups for the 

6 cHlSel brand that included only|l8 to 20 year olds? 

7 I don't recall. 

8 P^^Creighton Depositi(|^^^^it Number 17 was 

f^SpRS^^d for identification./ 1 :: 

10 MR. MAGEE: 

11 Let me hand you a document that's been 

12 ^tSI^ed Creighton Exhibit Number 17. It's dated 

13 ||!|puary the 11,1986. It's a memo to Alan Cox and 

14 ' Susan Nassar from Carol Greene, And it's marked 

16 ^ nave you ever seen Exhibit Number 17 

17 before? 

18 A. I am on the copy list. 1 don't recall this 

19 memo. 

20 Q. In light of the fact that your name is on 

21 the cc list, is there any reason to think that you 

22 did not receive this memo? 

23 A. I don't recall seeing the memo. 1 may have. 

24 Q. Is there any reason to think that you 


25 didn't? 
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1 A. I don't know. It's been 12 years since ~ 

2 and 1 receive a lot of documents, so ... 

3 Q. Do you know who Carol D. Greene Is? 

4 A. Yes. 

5 Q. Who is she? 

6 A. She is in the marketing research department. 

7 Q. Currently? 

8 A. Currently. Her name is now Carol Mitchell. 

9 Q. What was her job in February of 1986? 

10 A. I believe she was my assistant in the 

11 marketing research department. 

12 Q. Do you recall whether you asked her to 

13 prepare the memo that's been marked Exhibit 

14 Number 17? 

15 A. 1 don't recall. 

16 Q. There’s a reference in the background 

17 section on the first page of Exhibit 17 to the 1985 

18 Segment Description Study, 

19 A. Yes. 

20 Q. What is the 1985 Segment Description Study? 

21 MR. WILLIAMS: Do you know? 

22 THE WITNESS: I don't know. 1 can’t recall 

23 the study. 

24 BY MR. MAGEE: 

25 Q. Are you familiar with the term "Segment 
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! Description Study? 

2 A, Yes. 

3 Q. What is a Segment Description Study? 

4 A. Smokers - adult smokers in the total 

5 marketplace are put into different segments based on 

6 a number of different variables for any particular 

7 study. 

8 Q. Could you describe some of the variables for 

9 me? 

10 A. The brands that they smoke might define a 

11 segment of smokers. Brands that have similar 

12 characteristics in terms of their user and product 

13 imagery as we discussed earlier may be put into the 

14 same segment. Marlboro, Winston and Camel would be 

15 an example. 

16 Marlboro, Winston, and Camel, all 

17 non-menthol brands, brands which generally are 

18 perceived as masculine, become a segment, as an 

19 example. 

20 Q. How often were the Segment Description 

21 Studies conducted? 

22 A. I’m not sure. 

23 Q. I'd like to direct your attention to the 

24 paragraph under the "Summary of Conclusions, Target 

25 Understanding" heading — it's still on the first 
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page of Exhibit 17 - In particular, the line, 
"Younger adult males, especially males 18 to 20, are 
driven by a desire for social success." 

Do you know why younger adult males, 
especially males 18 to 20, are driven by a desire 
for social success? 

MR. WILLIAMS: What is the question, please? 
Why younger adult males are driven by a desire for 
success? 

I Jthat the question? 

Previous question read by reporter.) 

THE WITNESS: 1 don’t think this necessarily 
hy. It would be difficult for me to infer 






whether you know. 

" S8§ , , . 

hat this means or 


R. MAGEE: I'm as! 

R. WILLIAMS: Sh 
speculate that youn|er aduL males like to 
1 successes as oppoled'tfErfatlures? We're 
ting time with thesi 
o on, if can you answg 
Y MR, MAGEE: 



Q. Can you answer th 

cial success is soi 
ippealingjj^^ll adul 
a! this saflll they 





Iwould consider 
ps. So the 
;sire for 





eclally 18 to 20, 
for social 

on this 

whether adult males, 
en by a desire 

foundation that 



|i success. 

Iwell, why would mi 
irtlcularly driven by a t 

Iss? 

|1 couldn't answer th^l 
nation. 

Why would Reynofi 
tcially males 18 to 20| 

Bclal success? 

1R, WILLIAMS: Is 
aids does care? 

"MR. MAGEE: Yeah. I think the foundation is 
u've got a line about it in a document — 

JMR. WILLIAMS: She didn't write it. 

L MAGEE: It's analyzed in an SDS analysis 
16' that she’s cc’d on that was prepared by her 
(7 assistant at the time. 

18 MR. WILLIAMS: That doesn't mean there's a 

19 foundation, Peder. 

20 MR. MAGEE: If you can answer the question. 

21 THE WITNESS: Would you repeat the question? 

22 BY MR. MAGEE: 

23 Q. Yeah. Why would Reynolds care whether males 

24 18 to 20 are particularly driven by a desire for 
23 social success? 
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1 MR, WILLIAMS: It doesn't say "particularly 

2 driven." It misstates — 

3 THE WITNESS: They are driven - 

4 MR. WILLIAMS: — misstates the document and 

5 there's no foundation. 

6 THE WITNESS: I don't know the answer. 

7 BY MR. MAGEE: 

8 Q. Do you ever recall discussing with Carol 

9 Greene males 18 to 20? 

10 A. No. 

11 Q. If you would, turn to the last page of 

12 Exhibit 17. There's a heading called the 

13 "Interactive Sociability copy strategy." 

14 A. I see that. 

15 Q. Could you tell me what the Interactive 

16 Sociability copy strategy is? 

17 A. 1 don't know what the copy strategy was. 

18 Q. Have you ever heard the term or expression 

19 "Interactive Sociability"? 

20 A. I’ve not heard the term "Interactive 

21 Sociability," that 1 recall. 

22 Q. Do you know whether the Camel brand team did 

23 anything In light of the analysis in Exhibit 

24 Number 17? 

25 A. You would have to ask them. Honest, l don't 
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1 know. 

2 Q. Were you on the Camel brand team In February 

3 of 1986? 

4 A. No. 

5 Q. Do you know w hy you were cc'd on Exhibit 

6 Number 17? 

7 A, As I've already said, Carol Greene was my 

8 assistant. She wrote the analysis. She copied me 

9 because 1 was her boss. 

10 Q. Was Carol Greene on the Camel brand team — 

11 A. No. 

12 Q. — February of'96? Thanks. 

13 (Creighton Deposition Exhibit Number 18 was 

14 marked for Identification.) 

15 BY MR, MAGEE: 

16 Q. I'll give you a document that's been marked 

17 Creighton Exhibit Number 18. It's a consumer 

18 research proposal, and it's marked CX-408. 

19 Ms. Creighton, have you ever seen Exhibit 

20 Number 18 before? 

21 A. No, 

22 Q. The title of Exhibit Number 18 is "Review of 

23 Age Categories Used to Evaluate Camel’s 

24 Performance." 

25 Do you know whether research was ever 
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1 conducted on the age categories used to evaluate 

2 Camel's performance? 

3 MR. WILLIAMS: What was the question? 

4 THE WITNESS: Would you repeat the question? 

5 MR. MAGEE: Well - sure, 

6 BY MR. MAGEE: 

7 Q. This Is a consumer research proposal; is 

8 that correct? 

A.ghat's what the title says. 
lCf Q. |Vhat is a consumer research proposal? 

11 proposal to do research among consumers. 

I2T Q. pkay. The title of Exhibit Number 18 is 
13p^Silil|w of Age Categories Used to Evaluate Camel's 
1 ^Performance." 

15^^||%o you know wheth^mjere was any research 


fe|Ppo you know whethe^tjiere was any resea 
^tii^ted related to a rev|ep|^%e categories used 
ywgluate Camel’s performance? 

X^pion't know. |T ^ 

Q.,.50id you ever hear a|pb$£fp§jli$cus$ such 

a 5 i don’t recall. [' , 

Q. Have you ever seen aSpresliarch or heard 
SifeL rcsearch conductcd^ ak$4 suc of wheth 
ngkcf^S age is relajed to |he|mc)|ter’s product 


llscuss such 


irch or heard 
sue of whether a 


|ynolds for the 



OUjDsing your experiei 
ft J7 years - 


5 pQ.j — do you have any unders tanding of a 

6 remnonship between a sujoker's perceptions — I'm 

j 7 Let me restate tba|MSS^ 

8 P^^Jslng your experlenfegghg^g worked at 
$» ; P# 5 ^Dlds for the past 17 |eai$, dd you have any 
10 standing of the rel^UllStifl between a smoker's 

1) the smoker's product perceptions? 

12 %Tno. 

13 Thank you. 

14 Creighton, based on your experience at 

15 liesgpljtls for the past 17 years and your work on 

16 hundreds of focus groups, do you know whether an 

17 advertisement that appeals to an 18 year old 

18 typically also appeals to a 19 year old? 

19 A. Repeat the question again, please. 

20 Q. Sure. Do you know whether an advertisement 

21 that appeals to an 18 year old typically also 

22 appeals to a 19 year old? 

23 MR. WILLIAMS: Typically? 1 don’t know how 

24 you would ever answer that question. 

25 Object to the form. 
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1 THE WITNESS: It would be impossible for me j 

2 to answer the question. j 

3 BY MR. MAGEE; j 

4 Q. Why? j 

5 MR. WILLIAMS: Listen to your question. • 

6 THE WITNESS: It's very vague about all 

7 advertising. Can you give me a specific example of , 

8 something? 

9 BY MR. MAGEE: 

10 Q. Well, you’ve done a number of focus groups f 

11 over the years; is that correct? } 

12 A. Yes. \ 

13 Q. And the focus groups have included 

14 participants in the 18 to 24 year old age category; ■ 

15 is that correct? 

16 A. That's correct. I 

17 Q. Can you think of any ads that were appealing ; 

18 both to an 18 year old and a 19 year old? j 

19 A. We did not separate age groups by individual ' 

20 years and quantify the appeal of any advertising by i 

21 individual years in order to make that conclusion, j 

22 no. j 

23 Q. We've talked about some documents referring 

24 to focus groups that broke out the 18 to 24 year old 

25 target. One group is 18 to 20, and the other was 
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1 broader, 18 to 24. ! 

2 Do you know whether the 18 to 20 year olds 

3 typically have the same reaction to advertisements 

4 or promotions you've shown them that the 21 to 24 

5 year olds have? 

6 MR. WILLIAMS: 1 think you're going to have 

7 to give her a specific campaign. 1 mean, that's the 

8 purpose of these groups. 

9 THE WITNESS: Do you have something 

10 specific? 

11 MR. MAGEE: Any specific campaign you can 

12 think of. 

13 MR. WILLIAMS: That’s overly broad, vague. 

14 THE WITNESS: 1 don't recall. 

15 BY MR. MAGEE: 

16 Q. How about if we focus on one particular 

17 campaign, let's say the Heroic Camel campaign. Do 

18 you recall doing focus groups for the Heroic Camel 

19 campaign? 

20 A. There were many focus groups. Can you be 

21 specific about a project? 

22 Q. I think I can only get specific in 

23 identifying the campaign. Does that help you? 

24 A. No. 

25 Q. You would have to know a specific 

)Wwfr—. 
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1 advertisement? 


2 A. I don't have any recall of results from 

3 focus groups or quantitative that would answer your 

4 question. 

5 Q. Well, maybe I can think about that a little 

6 bit and come back to it, see if 1 can make it more 

7 specific for you. 

8 Ms. Creighton, you testified earlier that 

9 ^ou’v^heard the expression "young adult smokers"; 

10 ils that |orrect? 

11 ^iUpYounger adult smokers is the expression we 

12 ISse. , 

13 P^ifj^liave you ever heard the expression "young 

14 Ntdult smokers"? 


Possibly. The predonjiq.ant expression is 
;r adult smoker." ygpUf 
an you tell me an ifltance in which you've 
^mebody use the efpces&idh "young adult 


iartfjpmebody use the e$ pr^ssidp "young adul 
|O lty s. M other than, of c|$li^|day? 

JsLNo particular instance^ A 
y. You said the predoi^int^t expression is 
ounger adult smokers.'"NitirfiSi people at Reynolds 
expression ''vounsfoasdBfeafookers"? 
n't know. Youneer ailult smoker is 18 to 



to you know what yi 
ighteen to 24 year oljl 


It smokers is? 


. 4>o you know who came bp with the expression 


Sger adult smokers'"|P^^ ? 


When did you first hear tba| expression? 

I don't recall. plllllF 

Is that expression stg^cy t Reynolds? 


/e describe the Camel target as 21 to 34 
ismokers. And Camel franchise smokers 21 


10 ^fi^Are younger adult sffttHWHW target of the 

11 brand? 

12 %(ivThe Camel brand target currently? 

13 .y^Sure, 

14 \Ve describe the Camel target as 21 to 34 

15 |&|rJ||isniokers. And Camel franchise smokers 21 

17 Q. And you said younger adult smokers means 18 

18 to 24 year olds? 

19 A. Younger adult smokers is a term used for 18 

20 to 24 year old smokers up until 1992 when we changed 

21 our policy of developing and implementing marketing 

22 to 21 years old and older. 

23 If the expression is used today, consistent 

24 with our policy, it would be 21 to 24 year old 

25 smokers, or even perhaps another demographic, older 


FRANCES V. CREIGHTON, VOL. II 
MAY 19, 1998 


Page 231 

1 than 21. But 21 to 24 year old today. 

2 Q. Okay. So If the expression "younger adult 

3 smokers" is used prior to 1992, it means 18 to 24 

4 year olds. After 1992, it means 21 and above ~ 

5 A. Twenty-one to twenty-four. Correct. 

6 Q. Are you familiar with the expression "first 

7 usual brand"? 

8 A. The expression I’m familiar with is FUBYAS, 

9 first usual brand younger adult smoker. 

10 Q. If we can break that out, what does "first 

11 usual brand" of the first usual brand young adult 

12 smokers mean? 

13 A. Can you give me some kind of reference to 


14 look at that — 


15 Q. You mean In terms of years? 

16 A. Do you have a document that specifically 

17 you're trying to refer to or some— 

18 Q. I’m just trying to find out what your 

19 understanding of that expression is. 

20 MR. WILLIAMS: You asked her what first 

21 usual brand meant. She said what she understands 

22 what first usual brand young adult smokers - that 

23 it is one term in her mind. 

24 Now you’ve asked her to break it out. But 


25 that's not fair based upon what she's already told 
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1 you. She understands it to be one term, not one 

2 that is susceptible to breakout. 

3 BY MR. MAGEE: 

4 Q. Is that correct? 

5 A. That's correct. That's how we always refer 

6 to it, FUBYAS is what we call it. 

7 Q. What does FUBYAS mean? 

8 A. FUBYAS, first usual brand younger adult 

9 smokers. 

10 Q. Could you elaborate on that for me? 

11 MR, WILLIAMS: Let him ask a specific 

12 question. 

13 THE WITNESS: What specifically do you want 


14 me to answer about? 


15 BY MR. MAGEE: 

16 Q. Well, I'm trying to isolate the definition 
1 17 here. You said first usual brand young adult 

18 smokers. And we've talked about — I'm sorry. Is 

19 it young or younger adult smokers? 


MR. WILLIAMS: She's repeatedly said it’s 


21 younger adult smokers. 


MR. MAGEE: Okay. 1 just didn’t want to 


23 misquote you. 


BY MR. MAGEE: 

Q. And we talked about a definition of younger 
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1 adult smokers meant that that definition was 18 to 

2 24 until 1992. is there an age that's associated 

3 with FUBYAS? 

4 A. First usual brand younger adult smokers, 18 

5 to 24 years old. 

6 MR. WILLIAMS: Until 1992, right? 

7 THE WITNESS: Until 1992, 

8 BY MR. MAGEE: 

9>p>- Q.^js there a difference between FUBYAS and 
10( younger adult smokers? 

11 don't know, 1 don't think so. Can you 

I2| ?, give me something specific to respond to? 
13P^|Pi^lore specific than whether they mean the 
14"'Same^hing? 

!5f^%jsf%ighteen to 24 year OMvounger adult 



J0oes FUBYAS mea 
^ old smokers? 

|Not to me. 

^And that is until 19 
that's correct. 

After 1992, what dd 


ou really have to g 


swer the. Question 


ell, h 


anything other than 18 to 




YAS mean? 
mething to, you 
ntext of. 
rm today? 


lpp|^rwenty-one to‘24 yelfOTsim>kers. 

2 ^Qjfo kav. Do you knov||lilisl%ne up with the term 

4 ^^^rhere are a number worked 

5 ot --jjn that area. I believepiaasjjfurrows. 

6 j^jjf/What area are you referring to? 

7 P"Wfetrategic planning arpM$$Plis that we 

8 braised yesterday. Dian^^^p^s, I believe, is 
9^11Pllkhor of that information, j 

10 And It's your undei§lltii@jm| that she came up 

11 Jf^^he term "FUBYAS"? 

12 | believe so. 

13 |^yDo you know when she first coined that 

14 g&ftt$ ssion? 

15 C_ A.lpo n’t know, 

16 Q. When did you first hear the expression 

17 "FUBYAS"? 

18 A. Probably between 1981 and 1983 when 1 was in 

19 the marketing research department. 

20 Q. What was the context in which you first 

21 beard the expression "FUBYAS"? 

22 A. I believe it was in a presentation by Diane 

23 Burrows on that topic. 

24 Q. A presentation by Diane Burrows on FUBYAS? 

25 A. I believe so. 
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1 Q. Did you attend the presentation by Diane 

2 Burrows? 

3 A. I believe so. 

4 MR. WILLIAMS: I have to ask the court 

5 reporter how you're transcribing FUBYAS. 

6 (Discussion off the record.) 

7 BY MR. MAGEE: 

8 Q. Do you recall the date of the presentation 

9 that you're referring to? 

10 A. No. 

11 Q. But it was sometime between 1981 and 1983? 

12 A. Yes. 

13 Q. Do you recall what Diane Burrows talked 

14 about with respect to FUBYAS? 

15 A. There is a lot of information I do not 

16 recall. It’s been 15 to 17 years. I attend a lot 

17 of presentations. 

18 Q. Do you recall whether she distributed any 

19 material related to the presentation? 

20 A. I do not recall, 

21 Q. And is — you may have already answered 

22 this, just — if you would indulge me. 

23 A. Okay. 

24 Q. Is FUBYAS an expression still used at 

25 Reynolds? 
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1 A. Not commonly, no. 

2 Q. Do you hear it ever? 

3 A. Rarely. 

4 Q. Are you aware of any decision of a formal 

5 nature to discontinue the use of FUBYAS at Reynolds? 

6 A. No. 

7 Q. Is it your Impression that It was an 

8 Informal termination of using that expression? 

9 MR. WILLIAMS: Object. No foundation. She 

10 said it hasn't been -- she doesn't know. She 

11 doesn't hear it much. 

12 BY MR. MAGEE: 

13 Q. You said no? 

14 A. No. 

15 Q. Do you know whether FU BY AS are a specific 

16 target for any Reynolds brand of cigarettes? 

17 MR. WILLIAMS: Today? 

18 MR. MAGEE: Today. 

19 THE WITNESS: Today? No. 

20 BY MR. MAGEE: 

21 Q. Have FUBYAS ever been a specific *• a target 

22 for a specific brand of Reynolds cigarettes? 

23 A. 1 don't know. 

24 Q. Has Reynolds ever conducted research related 

25 to FUBYAS? 


http://legacy.library.ucsf.ec 





.industrydocuments.ucsf.edu/docs/ksxl0001 


52189 5502 










R. J. REYNOLDS TOBACCO CO. 

MATTER NO. DD9285 


Page 237 

1 A. What do you mean specifically conducted 

2 research related to FUBY AS? 

3 Q. Do you know whether Reynolds has ever 

4 conducted focus groups on FUBY AS? 

5 A. I don't know. 

6 Q. Can you think of any research that Reynolds 

7 has done in connection with FUBYAS? 

8 A. Any research Conducted among FUBYAS? 

9jp* QAjLet's take that. 

CL A. J don't know. 

| ‘^frbo you know whether Reynolds has ever 
2 : conducted any research or had any research conducted 
fin^egarding FUBYAS? 

4 A. 4 really don’t understand what your question 
5p^pPKjhat you're trying to whf n you say 

4^Ml|rted research. 

IslU^g^iave they ever done any smweys of what 
18 FUBYAS like and dislikef*1 


don't know. 

«JSs|Are you familiar wli 
"smlllhers"? | 

A. Yes. 


hat does switche 



pression 


t's say that's a Marlboro smoker - and then 
^|g@ult smoker decides t^^^|vil! claim 
!$>tlter brand — Camel, let's sa^pes their usual 
SHathat they buy regulaiplPhaljfc one way we 
oujj l describe a switcher,|thaMhqy have fully 
!&eed the designation of their u0al brand, 
glia there any other define switchers? 

^^We have switchers t|$|gp|||ould consider to 

S asional switchers. Let'sisayjomeone who is 
it smoker of Marlbcfo Pltho the retail store 
lo^ ecides to buy a pack of W instons that day 
eaiuse it has a "buy two get one free" or "buy two 
Hggjfiree hat." That adult smoker may buy Winston 
JH^day, and they would be a temporary switcher to 


s one way we 
' have fully 


|gj^PI§|ould consider to 
ft's&gy^omeone who is 
the retail store 


12 Jlecause it has a "buy two get one free" or "buy two 

13 ^^free hat." That adult smoker may buy Winston 

14 ^g^ay, and they would be a temporary switcher to 

16 Q. Arc there any other definitions for 

17 switchers? 

18 A. That's generally the two ways that I look at 

19 it. 

20 MR. WILLIAMS: Can I just clarify, Fran? 

21 THE WITNESS: Yes, 

22 MR. WILLIAMS: You used the word "occasional 

23 switchers" and "temporary switchers." 

24 THE WITNESS: Which 1 assume to be the same 

25 thing. 
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1 MR. WILLIAMS: Same thing. Okay. 

2 BY MR, MAGEE: 

3 Q. When you refer to usual brand — 

4 A. Yes. 

5 Q, — what do you mean by that? 

6 A. That most of the time, if a brand is an 

7 adult smoker's usual brand, that's the brand that 

8 they purchase regularly and smoke regularly, 

9 Q. Is the term "switchers" currently used — 

10 A. Yes. 

11 Q. — at Reynolds? 

12 A. Yes. 

13 Q. When was the first time you heard the 

14 expression "switchers" at Reynolds? 

15 A. I couldn't recall a specific time. Probably 

16 since I joined the company. 

17 Q. So it's likely you've heard that expression 

18 since 1981? 

19 A. Likely. 

20 Q. Are you familiar with the expression 

21 " first-time switchers" ? 

22 A. No. 

23 Q. Have you ever heard that expression? 

24 A. I don't believe so. 

25 Q. I'm sorry. Back to switchers. Are 
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1 switchers a target for any particular brand of 

2 Reynolds cigarettes? 

3 MR. WILLIAMS: Presently? 

4 MR. MAGEE: Okay. Let's start out with 

5 presently. 

6 MR. WILLIAMS: Switchers are - 

7 THE WITNESS: Our objective in marketing is 

8 two-fold. One is to keep those adult smokers who 

9 claim Camel or our Reynolds brand smoking their 

10 brand and to motivate adult competitive smokers to 

11 switch to our brands. It may not be considered a 

12 target; it is a marketing objective. 

13 BY MR. MAGEE: 

14 Q. Has that been a marketing objective since 

15 you joined the company In 198L? 

16 A. Probably. Currently, we--R.J. Reynolds is 

17 25 percent share of the total industry. 

18 Seventy-five percent of the market does not smoke a 

19 Reynolds brand. Our goal is to switch those smokers 

20 to our brands. 

21 MR. WILLIAMS: I think you said before: And 

22 keep the 25 percent you have. 

23 THE WITNESS: And to keep the 25 percent. 

24 MR. WILLIAMS: Don't forget them. 

25 THE WITNESS: Very important. 
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1 BY MR. MAGEE; 

2 Q. You have two goals? 

3 A. Two goals. 

4 Q. Are you familiar with the expression 

5 "potential switchers"? 

6 A. I don't know what that would mean 

7 specifically. Not an expression that I use. 

8 Q. Have you heard anyone use the expression 

9 ^potential switchers"? 

10 i A. l|ot that 1 recall. 

11 ^ll§p^.re you familiar with the expression 

12 ^replacement smokers"? 

14 (J. Have you ever heard anybody use that 

16 pHHPIhe first time I saw tfe^pllplbssion was in 
1 1 that 1 received from tjie FTC for 

18 1 documg-hts that! might ha>Jethet'v|ould have that 
19 ion, a few weeks agpllilit 

20L_&J)id you have any dqg&mra^ts that contained 

21 'that expression? jTZjj'*' 4 

22 A. No. 

ve you seen a re^gigei^^to that expression 
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1 A. The only time I saw it was in the subpoena. 

2 I never heard the expression. 

3 Q. Okay. Are you familiar with the expression 

4 "learning smoker"? 

5 A. No. 

6 Q, Have you ever heard that expression? 

7 A. I have not. 

8 Q, Have you ever seen that expression? 

9 A. In the subpoena from the FTC. 

10 Q. Is that the only time you’ve seen the 

11 expression "learning smoker”? 

12 A, Yes. 

13 Q. Are you familiar with the expression "new 
i 14 smoker"? 

15 A. No. 

16 Q. Have you ever heard the expression "new 

17 smoker"? 

18 A. I don’t think so, 

19 Q. Have you ever seen the expression "new 

20 smoker"? 

21 A. No. 

22 Q. Are you familiar with the expression "new 

23 adult smoker"? 

24 A. No, 

25 Q. Have you ever heard the expression "new 
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BY MR. MAGEE: 

Q. Have you ever prepared something called an 
Opportunity Analysis? 

A. I might have. I don't know. 

Q. Are you familiar with a study called the 
FUBYAS Presentation? 

A. That likely references the presentation by 
Diane Burrows that I said I attended. 

Are you familiar with a promotion called the 
Pack|kction promotion? 

WILLIAMS: Is that Joe Camel? 

IvlR. MAGEE: It's not specifically Joe Camel. 

WITNESS: Rings a bell. Don’t recall 
.it was about. 





10 

11 

12 

13 

14 
15 : 
16' 

17 

18 

19 

20 
21 
22 

23 

24 

25 


&Y MR. MAGEE: 

Do you know wha| 

IS? 

o, I don't know. 

Have you ever hea 
.WILLIAMS: SJ 
ufht she recalled it. T 
MR. MAGEE: No. 
ion. 

E WITNESS: I ard that term 

efose. 1 donfffnlenibe vas about. 





MR, WILLIAMS: 

R. MAGEE: 

THE WITNESS: Good>^ 
'(Recess taken from 



ase "Pack Action" 


expression.’ 
stifled she 


pack action 


nt to take a break? 
e a short one. 

. to 11:16 a.m.) 
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1 other people? 

2 A, I would have to read - reread the document, 

3 I'm not familiar now with what the content is. It’s 

4 been a long time. 

5 Q. Okay. Maybe we can, as we go through It, 

6 isolate some. 

7 I don't think I asked you this yesterday. 

8 Who is Mr. J.T. Winebrenner? 

9 A. He was head of marketing in 1987. 

10 Q. And you prepared this white paper for 

11 Mr. Winebrenner? 

12 A. It was sent to him, I don't recall if he 

13 requested it. 

14 Q. So you don't know who asked you to prepare 

15 Exhibit Number 19? 

16 A. I think that my boss asked me to write the 

17 paper, Mr. Cox. 

18 Q, Mr. Cox's name appears on the cc list at the 

19 bottom of the first page of Exhibit 19? 

20 A. Yes. He was in marketing research. 

21 Q, Do you recall why Mr. Cox asked you — 

22 A, Don't recall why. 

23 Q. How did you prepare Exhibit Number 19? 

24 A. I would have to reread the document - 

25 MR. WILLIAMS: How did she prepare it? Is 



|(Creighton DeposititptjixJjjbit Number 19 was 
ked for identification.) 

BY MR. MAGEE: 

Let me hand you 
ed Creighton Exit 
ber 19 is also marl 




nt that's been 
ber 19. Exhibit 
70. 

Are you familiar with Exhibit Number 19, 
f Creighton? 

Yes. 

What is it? 

s a document I authored called "White 
aperbn Camel advertising development." 

Q. Why is it called a "white paper"? 

A. My understanding of the term was it's a 
collection of opinions and observations. 

Q. So are those your opinions and observations? 

A, Might be a -- a white paper could be sort of 
like a term paper in the sense that it provides a 
collection of a number of different observations, 
not only my own, in this case. 

Q. Does Exhibit 19 Include observations of 
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1 that the question? 

2 MR. MAGEE: (Nods) 

3 MR. WILLIAMS: It's vague. 

4 BY MR. MAGEE: 

5 Q. Did you go to any particular sources to get 

6 information in preparing Exhibit Number 19? 

7 A. I don't recall. 

8 Q. Well, let's do this. Why don't you take a 

9 quick look. You don't have to read the entire 

10 document, but — 

11 (Witness reviews document.) 

12 MR. WILLIAMS: What are you asking her to 

13 look for? To see if she had help or to see if she 

14 referred to other data sources? 

15 MR. MAGEE: Well, she seemed to have some 

16 problems recollecting the contents of the document, 

17 I just want her to take a look at it, familiarize 

18 herself with it, and then we'll ask some specific 

19 questions. 

20 (Witness reviews document.) 

21 THE WITNESS: Okay. 

22 BY MR. MAGEE: 

23 Q. Ms. Creighton, having read Exhibit 

24 Number 19, do you now have a more specific 

25 recollection of who asked you to prepare the 
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1 document? 

2 A. I still believe I was asked by Mr. Cox to 

3 prepare the document. 

4 Q. Do you have a recollection of why Mr. Cox 

5 asked you to prepare the document? 

6 A. Not specifically why. 

7 Q. Do you have a general idea of why he asked 

8 you to prepare it? 

9^- A.-^Xhis assimilates a lot of different 
IK infom^tion collected by a number of different 
11 And I believe he wanted me to write 

12fsomething that summarized all that learning and 
d as input to the marketing department. 

Q. Let's focus on some specific language. In 
‘st paragraph undeMbe "Re:" line, there's a 



It would be input for. 
ing as they're deve 

22 strategy. I'm not sure tha 

23 4d||g^t$ing strategy that ej 

24 ^Q. (Skay. The rpmaninu 

25 ifsa% "Impoif'anc® of 


ce to "input to th 
jve advertising stra 
hat advertising s 


anient of the most 
Igy for Came!." 

; referenced 




ve to 
'an advertising 
to an 

ersii I, just below that, 
Adult Smokers." 
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1 for the meeting scheduled with 

2 McCann in New York next week. 

3 Do you know whether this document was 

4 reworked Into a presentation? 

5 A- I do not know. 

6 Q. Do you know whether any revisions were made 

7 to this document? 

8 A, 1 don't know. 

9 Q. Who is McCann? 

10 A. McCann Erickson was the advertising agency 

11 for Camel in 1987, 

12 Q. Do you mean In 1987? 

13 A. 1987. 

14 Q. Okay, I thought you said 1997. I may have 

15 misheard. 

16 Are they still an advertising agency that 

17 works for Reynolds? 

18 A, No. Not for the Reynolds domestic company. 

19 They may be an advertising agency for RJR Tobacco 

20 International. They are not for R.J. Reynolds 

21 Tobacco. 

22 Q. Okay. And when 1 use "Reynolds" — we 

23 talked about this yesterday --1 mean R.J. Reynolds 

24 Tobacco Company. 

25 A. They are not. 



10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 


ould you define y6WHftr%dult smokers as 
n this document? 

Eighteen to 24 year olcLwgpkers 
Does that phrase h^^^any other meanings as 
n this document? 

No. | \ 

Just below the rotfjiiillSiftierals, there's a 
ient: (Reading) 

This docume nHs| basfd on 
research findingilraPi'ltj 
variety of different sources. 

Can you tell me what the sources were? 

We'd have to go in and look at specific 
fents. 

kay. We'll do that, 
kay. 

Q. The next paragraph states that; (Reading) 

The contents of this 
white paper have been reviewed 
with Lynn Brelninger. We will 
be glad to discuss and review 
any revisions that you think 
are appropriate. Our plans 
are that this document will be 
reworked into a presentation 

■ .... wrmFmmz 
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1 Q. Do you know when they stopped working for 

2 Reynolds? 

3 A. Not specifically the year. 

4 Q. Do you know whether a meeting with McCann 

5 occurred in which this document was used? 

6 A. Don't recall. 

7 Q. Please turn to page 1 of the document. And 

8 it's the page that says "Page 1" at the bottom 

9 center. 

10 A. Okay. 

11 Q. I'm looking at the bullet points just below 

12 the roman numeral I. The first one reads; 

13 (Reading) 

14 Only about 5% of all 

15 smokers start smoking after 

16 the age of 24 years old. 

17 What is the source for that information? 

18 A. This is not research that I conducted, I'm 

19 not sure what the source was. 

20 Q. So you don't know who conducted the research 

21 that led to that conclusion? 

22 A. No. 

23 Q. Is there anything that might refresh your 

24 memory on what the source to that conclusion was? 

25 A. No. 


WT7 
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1 Q. Do you know what percent of smokers start 

2 before the age of 18? 

3 A, No. 

4 Q. Let's look at the next step, bullet point. 

5 It reads; (Reading) 

6 The majority of younger 

7 adult smokers will stay loyal 

8 to their first brand choice. 

9p»- Do you know what the source for that 

1(| concision is or was? 

I l^!ll$FTm not sure. It could be Diane Burrows' 

1 f^First ysual Brand Younger Adult Smoker Study. 

1 f*^(pWou told me before about a Burrows 
lljjresittitation that you attended sometime between 1981 
Is that what yi^lje referring to when you 
lplipSfat It could be the D%§piSl|‘OWS study? 

18 Q,: : s0kay. This statemihr-^yssi (Reading) 

A majority of jj&onger 
2iL jgp J adult smokers wi(k||avy^yal 
2^ 5 to their first bramd^l filc e. 

22 , And you've deflned:you^«' adult smokers 

23 afc&No 24? Illillll 


Do you 


'af%tatement would be 


fe^a*S# or smokers who start before the age of 18? 

2 igsA^No. I have never -- ti|SiS§|>t conducted 

3 j$feafch among anyone undeylft&age of 18 or studied 

4 Hfgjiwiewed data among upferage-youth. 

5 p Q| The third bullet po^aLxeads: (Reading) 

6 More than 40,% of th| 

7 Virile Segmenfsl^^t total 

jj. business is a res &taafete& nd 

choices 0 f smokers ^ajge 18. 

10 I’m unclear what tmHrfi^ince to "at age 

11 /ff^fneans. Does that mean on a person's birthday? 
|2 W MR . WILLIAMS: What? 

13 fy^ THE WITNESS: I don't know. 

14 BY MR. MAGEE: 

15|^gy|!Vell, it says "at age 18." I'm wondering if 

16 that means the day that person turns 18. 

17 A. 1 don’t know. 

18 Q. Can you define for me "the Virile Segment"? 
!9 A. As we discussed earlier, in segment 

20 description studies, the Virile Segment was a name 

21 assigned to a group of brands that were primarily 

22 composed of Marlboro, Winston, and Camel, 

23 non-menthol brands with masculine imagery. This was 

24 called the Virile Segment. 

25 Q. Can you tell me where -- what the source for 


FRANCES V. CREIGHTON, VOL. II 
MAY 19, 1998 


Page 255 

1 the conclusion at bullet point Number 3 was? 

2 A. There's a reference to segmentation. 

3 There's a reference to other things --1 don't know. 

4 Q. How about to bullet points 4 — to bullet 

5 point 4, do you know what the source for that 

6 information was? 

7 A. This sounds like Diane Burrows' 

8 presentation. 

9 Q. The presentation that you attended between 

10 1981 and 1983? 

11 A. That's correct. 

12 Q. What is the source of information at bullet 

13 point Number S? 

14 A. This sounds like Diane Burrows'presentation 

15 that I attended between 1981 and 1983. 

16 Q. Just for the record, these bullet points are 

17 not numbered, but it’s the fifth on that page. 

18 To ask you about page number 2, on the 

19 first bullet point under roman numeral II, there's a 

20 reference--or a statement that says: (Reading) 

21 Share growth has been 

22 highly accelerated versus 

23 Camel Ex. regular total U.S. 

24 share. 

25 Do you know what the source for that 
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1 information was? 

2 A. The table below that statement says: 

3 Camel Ex. Regular MSA total U.S. versus PMSA. 

4 MSA data is shipment data collected for 

5 R.J. Reynolds, as well as our competitors, which 

6 reports the total market performance, volume 

7 performance. 

8 Q. Okay. I think we talked about that 

9 yesterday. 

10 A. Yes, we talked about it yesterday. 

11 Q. Can you tell me why the share growth was 

12 highly accelerated versus Camel Ex. Regular total 

13 U-S. share? 

14 A. I don't know why. 

15 Q. Do you know who would know that answer? 

16 A. No, 

17 Q. I’ve gone down to paragraph B. And at the 

18 bottom of the first bullet point, there's a 

19 reference to a "French Camel T-shirt offer through a 

20 toll free number." 

21 Are you familiar with the French Carnet 

22 T-shirt offer that's referenced there? 

23 A. {believe it was the T-shirt we talked about 

24 yesterday that had a — an image of the French Camel 

25 poster on the T-shirt. 
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| grew from 3.0% (hTate ly84 to 
I a peak level of 
, March 1986 at the ui|§)*letion 
* of these targeted pHtiU^s. 
jDoes that Increase among males 18 

result from the promotionsjthat are listed 


1R. WILLIAMS: Hi 


i she possibly know 


10 ’WMR. MAGEE; She v?!®™document. 

11 jM R. WILLIAMS: No, no, no. Listen to your 

12 ,,|flition, 

13 p^^-ead the question back. 

14 ^^^(Previous question read by reporter.) 

15 E WITNESS: I could not make that 
16' relationship. What — there is no — at the same 

17 time that those promotions were implemented, the 

18 claimed usual brand by 18 to 24 year old males grew. 

19 So you cannot necessarity say that there's 

20 information here that would provide that link, 

21 BY MR. MAGEE: 

22 Q. Can you think of another reason that would 

23 Increase the share among males 18 to 24? 

24 A. There could be many different things 

25 happening in the marketplace at the same time as 
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1 Q. Okay. So - I'm still - I'm not sure I 

2 understand the difference between brand perceptions 

3 and advertising perceptions. 

4 A. When we conduct a research study among adult 

5 smokers, before we show you any advertising, we 

6 might ask you what your perception is of the Camel 

7 brand on a certain number of dimensions. You agree 

8 or disagree with what you perceive that brand to 

9 stand for. Independence. You rate the brand on 

10 whether you agree or disagree that it’s independent. 

11 Later we might show you an advertisement. 

12 Then we would ask you to rate the Camel brand on 

13 independence; Agree and disagree based on what you 

14 see in the advertising that Camel was a brand that’s 

15 independent. 

16 And what this suggests is a difference 

17 between the perceptions of the Camel brand among 

18 adult smokers versus the perceptions of the Camel 

19 brand in regard to advertising. 

20 Q. Okay. Thank you. Turning to page 4 of 

21 Exhibit 19, roman numeral III-B outlines some major 

22 weaknesses in Camel’s in-market image. 

23 What, if anything, did Reynolds do to 

24 counteract these major weaknesses? 

25 A. 1 don't think this addresses what Reynolds 
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1 did as a result. This just simply says — 

2 Q, 1 understand that. I'm wondering if you can 

3 tell me - you wrote this outline, some major 

4 weaknesses in the in-market Image. And I’m 

5 wondering If Reynolds did anything in response to 

6 these weaknesses. 

7 A. I mentioned earlier that we were looking for 

8 a campaign to replace the Bob Beck campaign. Many 
ligns that were developed were looking to 
|s the types of brand imagery like this that 

’'considered to be weaknesses. So it would be 
ampaigns. 

One of the weaknesses identified, I believe, 

the brand appeared older than the younger 

smokers. I’m lookla'g.at the hyphen "a lot 
than me" line. 

Ves. 

id Reynolds try a| 
ign that appeared ] 

Reynolds — 

R. WILLIAMS: Y| 

THE WITNESS: Yotngerl 
. MAGEE: Youn| 
tan me''j|pg|ption j 

R. WILLIAMS: Y&jj Unking concepts. Was 






up with an ad 


an what? 


hatever the "a lot 
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1 a while. Most smokers — 18 to 24 year old and 25 

2 to 34 year old adult smokers were unaware of those 

3 styles. 

4 So, yes, advertising and promotion ideas 

5 were developed among 18 to 24 year old smokers and 

6 25 to 34 year old smokers to address the perception 

7 of "my grandfather's cigarette." 

8 Q. Coutd you identify some of those concepts? 

9 A. The Joe Camel 75th Birthday promotion. The 

10 Heroic Camel, Smooth Character campaign. 

11 Q. Can you think of any others? 

12 A. Those are the ones that come to mind. 

13 Q. Were those campaigns successful In curing 

14 this perceived weakness? 

15 A. You would need to - 

16 MR. WILLIAMS: Whoa. That's overbroad. We 
! 7 might be able to tell you how successful we were in 

18 repositioning the brand among 18 to 24 year olds by 

19 looking at market share data. 

20 MR. MAGEE: We'll get to that. 

2! MR. WILLIAMS: Hold it. But when you say 

22 curing the image, that's overbroad and vague. 

23 MR, MAGEE: Well, my initial question - I 

24 think you just answered -- was in response to the 

25 question of whether Camel did anything to cure — 


Iquestion, did they ti 
Saign that was youn 
ger than the present 
^MR. MAGEE: I gu 
IMR. WILLIAMS 


ie up with a 
would appear 

in? 

what I'm asking, 
hat's what he's 




ow, repeat the 
ed it correctly, 
mrt reporter can 


IPS - 

THE WITNESS: OK 
uestion so I can be sure| 

MR. MAGEE: May 
it back. 

(Previous question read by reporter.) 

MR. WILLIAMS: That was objected to, being 
e and lacking reference. 

THE WITNESS: Can you restate the question 
more specifically in regard to this 

16 information? 

17 BY MR. MAGEE: 

18 Q. Did Reynolds try and do anything to cure the 

19 perception that the Camel in-market image was "a lot 

20 older than me" to younger adult smokers? 

21 A. Camel, because of its non-filtered style, 

22 was perceived by 18 to 24 year old smokers, as well 

23 as 25 to 34 year old smokers, as being "my 

24 grandfather’s cigarette." 

.25 Filtered styles existed on Camel for quite 
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1 attempt to cure that perception that younger adult 

2 smokers had that the brand was "a lot older than 

3 me." 

4 And I thought you said they came up with 

5 some ideas, some of which was the Joe Camel 

6 campaign, another one was the Heroic campaign. And 

7 I'm wondering whether those campaigns, in fact, 

8 cured that image that younger adult smokers had of 

9 the Camel brand, that it was "a lot older than me," 

10 MR. WILLIAMS: And that is -- that is the 
i i basis of the objection. We can't tell if it cured a 

12 problem. 

13 MR. MAGEE: Okay. You can just object, 

14 John. You don't have to do a speaking objection 

15 every time, 

16 If you can answer the question, you can 

17 answer the question. If you can't answer the 

18 question, tell me. I think we've moved on when you 

19 said, I can't answer it. 

20 THE WITNESS: I can't answer that. 

21 MR. MAGEE: Okay, 

22 BY MR. MAGEE: 

23 Q. Ms. Creighton, could you turn to page S of 

24 Exhibit 19, please, in particular, the last 

25 paragraph on page 5, which has a heading of 
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1 "In-market Position." 

2 There’s a reference to several studies in 

3 that paragraph. Can you tell me what you were 

4 referring to when you referenced the Segment 

5 Description Study? 

6 A. We discussed earlier Segment Description 

7 Studies. I don't know if this was the same 1985 

8 study or if it was another one. Might have been an 

Q one. 

How about the Marlboro Vulnerability 
sis? 

lST - A.,I don't remember that study. 

1^1^^ And then there's a reference to "in-market 
llNperception research." What would that include? 
l^i^gfpwhen I was describpngto ypu questions that 


K. 

23 set 


Height ask in a quantit^^ 
K^ers about a brand’s pfersi 
ve|psing stimulus, we |k«i 

S Marlboro as well 

)tion research woul^jtee 
arlboro brand amorfe a< 
Q. My next question reH 
tee in that paragr 
m Focusing Camel 


jpPsSidy among adult 
rsonality without 
c^faMilced adult smokers 
SJiiik^|amel. In-market 
those perceptions of 
adlm ^smokers. 
iflttiNo the last 

ch states: (Reading) 



belonging wo ul#WfFffhg to 
outdo Marlborc^^B^ry 
strength. 

Could you elabora^Mjhat sentence for 


6 I think what this suggests iscreating a 

7 IPIregy about these dimepl^fiwould be a copycat 

8 mibgy of Marlboro. It \lsait ldgSfj jit be a meaningful 
pSpsfce that would be unique a|d differentiated for 

10 %*&&] to go. 

11 One of these techniques or characteristics 
12^W*pure acceptability" as referenced here. 

13 f_Ai Uh-huh. 

14 Yesterday we talked a bit about peer 

15 f p rejfcurc, peer acceptance, and you described for me 
IbHiow'somebody can be an individual but still accepted 

17 within their peer group. Do you remember that? 

18 A. Yes. 

19 Q. So this - this sentence we're talking about 

20 recommends that Camel not focus on peer 

21 acceptability; is that correct? 

22 A. What 1 understand it to mean is versus, for 

23 example, a strategy of individualism, as your 

24 example earlier said, this would suggest my 

25 recommendation that we not — that we focus on 
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1 individualism versus peer acceptability. 

2 Q. Can you turn to page 7 of Exhibit 19, 

3 please. 

4 A, Uh-huh, 

5 Q. I'm looking at the paragraph just below 

6 roman numeral IV. 

7 A. Yes. 

8 Q. In particular, the sentence: (Reading) 

9 Studies have shown that 

10 the so-called hot buttons for 

11 younger adults include some of 

12 the following themes. 

13 And then there’s a couple of themes 

14 listed. 1 

15 What does the phrase "hot buttons" mean? 

16 A. It must be a phrase that was used by 

17 Yankelovich because it's in quotation marks. 

18 Q. And where do you see "Yankelovich"? 

19 A. "Yankelovich Data," in the first bullet 

20 point. 

21 Q. What is Yankelovich Data? 

22 A. It's — I'd be guessing to try to summarize 

23 Yankelovich Data. I think it would be better ifl 

24 had a reference to describe it. It's secondary 

25 information that, you know — 
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1 THE WITNESS: Has it been provided? 

2 MR. VILLAFRANCO: I'm sorry, Fran. 1 wasn't 

3 talking to you. 

4 THE WITNESS: Oh, okay. 

5 MR. WILLIAMS: Were you talking to me? 

6 MR. VILLAFRANCO: I was talking to you. 

7 MR. WILLIAMS: It's been provided. 

8 Yankelovich is a survey house out in 

9 California, isn't it? 

10 THE WITNESS: 1 think so. 1 just haven’t 
1 i looked at it in so long, 1 would be concerned I 
12 would mischaracterize it, 

113 MR, MAGEE: I think maybe we can come up 

14 with something to show you a little bit later. 

15 THE WITNESS: Okay. 

16 BY MR. MAGEE: 

17 Q. The two themes that are set forth on this 

18 page at bullet points, one of them is "Escape into 

19 imagination," and the other is "Excitement/fun is 

20 success." 

21 Does the white paper conclude that these 

22 themes were successful or appealing to 18 to 24 year 

23 old smokers? 

24 A. No. 

25 Q. What is the relevance of these two themes 
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1 here? 

2 A. By looking at Yankelovich data, these are 

3 themes that appear to be ones the Yankelovich data 

4 suggested were unique and interesting to 18 to 24 

5 year olds. 

6 Q. So you're basically just reporting what the 

7 Yankelovich data— 

8 A. That's correct. 

9^. — indicated. 

1(| ^Creighton Deposition Exhibit Number 20 was 

1 r%&g$ii:ed for Identification.) 

IF" £Y MR. MAGEE: 

I’M give you a document that’s been marked 
1 ^Creighton Exhibit Number 20. It's also marked 
l#^g$f69. K 

n jgri^ fpo you recognize 
I i....... „0 ^ f itness reviews dd/iument.) 

lS^^Ljlt looks like the san|s4a^nt%age as 

19, with some coii^il^tandwritten 



2 Do you know who! 

22 comments on Exhibit 2(1 


f|je handwritten 


Ernie Fac 


Who is Ernie Fac 

2 C. AJ He was in marketin^^iSti^h at that time. 

3 The time being 1987^j|gt,cmber 3rd, 1987? 

4 I think --1 think 

5 P' Q\ I'm just using tha|4&tsj^ecause that's what 

6 ffSPyhite paper Is dated! 1 

7 P®§pg| was in marketinjgfiilSSlfch in 1987. 

8 Do you know whaEgA^yiin the marketing 

P^Ksii|rch department? : | j 

10 In 1987, he was ov|SPiiiPil|w brands group, 

11 .smBreeting research group. 

12 When you say "over the new brands group," do 

13 Hm^nean he headed that or supervised it? 

14 LpAj He was -- he was -- yes. 

15 F jji Is he still with the marketing research 

16 ^department? 

17 A. No. 

18 Q. Do you know when he left? 

19 A. At least two years ago. 

20 Q. Is he still with Reynolds? 

21 A. No. 

22 Q. Did he leave Reynolds approximately two 

23 years ago? 

24 A. I believe so. 

25 Q. i think you said "at least two years ago." 
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1 That’s what I meant - 

2 A. I don't know when he left Reynolds 

3 specifically. 

4 Q. At the top, handwritten are the initials, I 

5 think, J.A.W. and F.V.C. Do you know who those 

6 initials refer to? 

7 A. I believe it's J.D.W. 

8 Q. Okay. 

9 A. Doug Weber. 

10 Q. Yep. 

11 A. F.V.C., Fran Creighton. Me. 

12 Q. The handwritten note at the top of 

13 Exhibit 20 -1 can't read the first word, but then 

14 I think it says, "See my comments. I'd like to 

15 discuss" — 

16 A. "Please see my comments. I'd like to 

17 discuss." 

18 Q. Yes, I think that's right. And it has 

19 Ernie’s name just below that. 

20 Did you ever discuss Ernie's comments? 

21 A. I'm not sure if these two points below refer 

22 to his comments or if the comments are someplace 

23 else. 

24 Q. There's two handwritten sentences at the 

25 bottom of Exhibit 20. Number Us, "Research plan 
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1 for new ad." I think it might refer to campaign, 

2 but I'm not sure. Number 2 is, something "test 

3 results on current campaign." 

4 Did you ever discuss "research planned for 

5 new ad campaign" with Ernie? 

6 A. I don't recall. 

7 Q. Did you ever discuss "test results on 

8 current campaign" with Ernie? 

9 A. Ernie was Doug's boss. I think this might 

10 have been the period of time when 1 began reporting 

11 to Doug. It would be very likely he'd want to 

12 review our research plan or research results because 

13 that was his role. I don't recall specifically the 

14 conversation of that review. 

15 Q. Do you recall specifically whether that 

16 review occurred? 

17 A. No, I'm not sure. 

18 Q. Let me give you a -- 

19 MR. WILLIAMS: This is a pretty big one. Do 

20 you want to break for lunch? Or do you have some 

21 specific questions on this? 

22 MR- MAGEE: Let's break for lunch. 

23 (Recess taken from 12:14 p.m. to 1:23 p.m.) 

24 (Mr. Villafranco not present for afternoon 

25 session.) 
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is no knowledge, go 
i going to waste your 
ver instruction l had to s 
ons — for her not to 


do it, And since 
ill withdraw 


king those 
se questions, 

5 p&caj|se 1 was trying to mo|s».aku>g so we would 

6 tfarel}. But since you seem, fixated §n that, go 

7 your time on it. 

8 ^ S *MDD numbers, what |s£jp8^|iow about them? 
jP’SHtPi^oing to ask you que^ionj- j 

10 ^P^THE WITNESS: Goask your 

11 $§§*ion. 

12^^BYMR. MAGEE: 

13 sLdOy You said this morning that you don't know 

14 JpwMDD numbers are assigned or whether, for 

15 Mxaxnrde. Camel is assigned the numbers In the 13,000 
16' series and Winston the numbers In the 14,000 series. 

17 My question for you is: Who does know how 

18 those numbers are assigned? 

19 MR, WILLIAMS: You can ask whatever other 

20 question you want about MDD numbers. That seems to 

21 be~ 

22 MR. MAGEE: You made the point, John. Let's 

23 just let her answer the question. 

24 THE WITNESS: I'm not sure who assigns the 

25 numbers for MDD projects currently. 


FRANCES V. CREIGHTON, VOL. II 
MAY 19, 1998 


1 BY MR. MAGEE: 

2 Q. Do you know who would know how MDD numbers 

3 were assigned at Reynolds In the mid 1980s? 

4 A. I recall that Linda Kimmer, someone who you 

5 asked 3bout this morning on the copy list for a 

6 marketing research proposal, at one time was the 

7 person who gave us those numbers. 

8 Q. And I'm not sure If I asked you this 

9 morning, but Is Linda Kimmer still at Reynolds? 

10 A. No. 

11 Q. Do you know where she Is now? 

12 A. No. 

13 Q. Do you know the name of the person who would 

14 know how MDD numbers are assigned at Reynolds 

15 currently? 

16 A. Doug Weber is in marketing research today. 

17 He may be able to help you. 

18 Q. I'd like you to look at Exhibit Number 11, 

19 which we did talk about this morning. 

20 A. Uh-huh. 

21 Q. Which is labeled an "Established Brands 

22 Research Proposal," and it's numbered MDD 

23 Number 85-13202. 

24 A. Uh-huh. 

25 Q. It's prepared by Charles Martin. 


1 A. Yes. 

2 Q. Would you also look at Exhibit Number 9, 

3 which we discussed yesterday, written by Alicia 

4 Nance Mitchell. That also has MDD Number 87-13202. 

5 A. Yes. 

6 Q. My question Is: Since both documents have 

7 the same MDD number, does it appear to you that 

8 Exhibit Number 11 is the proposal for the report 

9 we’ve marked as Exhibit Number 9? 

10 MR. WILLIAMS: Objection. Asked and 

1 11 answered, no foundation. 

12 THE WITNESS: I answered this yesterday, 

13 that it would appear that the project number is the 
!4 same. I would expect that that's what that is. 1 

15 don't know. I wasn’t on the project at the time. 

16 MR. MAGEE: Thank you. 

17 BY MR. MAGEE: 

18 Q. You said this morning that you knew the name 

19 Gerry Bell. Do you know If he still works for 

20 Nicholas Research? 

21 A. Not sure if that’s the name of his firm 

22 still or not. 

23 Q. Do you know the name of his current firm? 

24 A. Because I'm on the marketing side now « 

25 Gerry moderates'groups — I don't personally 
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associate with the hiring of our suppliers and 
marketing research. So it may have changed; it may 
be the same. I'm not sure. 

Q. We also talked this morning about priority 
regions. Does (he designation of an area as a 
priority region mean that more advertising and 
promotion dollars will be spent there than if it 
were not a priority region? 

< %MR. WILLIAMS: Object. Asked and answered, 
no fc|mdation. 

Ili^THE WITNESS: Not necessarily. Is there 
something you can show me that would give me a 
bet for that conclusion? 

|dR. MAGEE: Well, it isn't a conclusion, 
imply a question. Yo^q^n answer it if you 
If you can't, you can 

THE WITNESS: You can't make the conclusion 



18 that,because it's assigned |S a-prioi^ity region, 



will necessarily rec^ 


; money or more 


otion or more adverti: 



BY MR. MAGEE: 
Q. This Is an issue th 
this morning. D 
eltt Cam el.hra nd ta 

The cunenT&amel 




idn't follow 
jy earlier that the 
to 24 or 21 to 34? 

get is adult 
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BY MR. MAGEE: 

Q. When we talked about your white paper this 
morning, we talked about a reference to the 
Yankelovich data. And you said you couldn't exactly 
remember what that was or how you used it; is that 
correct? 

A. I recalled, I believe, Yankelovich data. I 
could not describe to you what all the different 
measures were that were included in that data or 

10 characterize it for you, nor how I analyzed it, if I 

11 did, in fact, for that white paper. 

Q. Does looking at Exhibit 19 — 

A. This says 21. 

MR. WILLIAMS: This is 21. 

MR. MAGEE: Oh, I'm sorry. 

I think I referred to this a couple of times 

17 as Exhibit 19. It should be Exhibit 21, the 

18 Yankelovich Monitor, 1970 to 1990. Andforthe 

19 record's sake, that’s the document that starts the 

20 Bates Number 91 MO 1923. It goes through 91MOI988. 
Ms. Creighton, I'll repeat the question. 

BY MR. MAGEE: 

Q. Does looking at Exhibit Number 21 refresh 

24 your recollection as to how you used the Yankelovich 

25 data that's referenced in your white paper, which 1 


ters 21 to 24 and 25 t 
<ers 21 years old and 


ell as Camel 


k (Creighton Deposition ExfijbiJ, Number 21 was 



Eed for identification. 





ument that's been 
er2I. It's Bates 
01988. The first page of 
ear to be handwritten 
ars to be the first 



BY MR. MAGEE: 

I'm going to hand 
ked Creighton Exhil 
ber 91M01925 thn 
ibit 19 has some — 
es. And the second 
e of a report. 

The report appears to be Yankelovich 
nitor 1970 to 1990, and below the title, It says 
;j. Reynolds." The dale is July 17,1991. 
s. Creighton, have you seen this report 
marked as Exhibit 19 before? 

A. I don't recall ever seeing this report. 

Q. Have you ever heard of the Yankelvlch 
Monitor? 

MR, WILLIAMS: Yankelovich. 

MR. MAGEE: I'm sorry. Yankelovich. 

THE WITNESS; As we discussed earlier 
today, yes, I have heard of the Yankelovich data. 

I have not specifically heard of Yankelovich 
Monitor, 
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believe was Exhibit Number 19? 

A. This is unfamiliar to me. it does not help 
my recollection as to whether I used this or 
something else in drawing those statements in the 
white paper. 

Q. I'd like to direct your attention to page 
91M01933, Exhibit 21- 

MR. WILLIAMS; What is it, again? 

MR. MAGEE; 91M01933. 

BY MR. MAGEE: 

Q. Does this page contain data on smokers aged 
16 to 24? 

MR, WILLIAMS: Oh, goodness, The document 
speaks for itself. This woman has no -- she doesn't 
know -- has not seen this before. It lacks 
foundation. It is what it is. 

BY MR. MAGEE: 

Q. Could you answer the question? 

MR. WILLIAMS: You could interpret it as 
well as she can. 

THE WITNESS; I've not seen the document 
before. In my recollection, it appears to report 
that, the data you described. 

BY MR. MAGEE: 

25 Q. And that' is data on smokers ages 16 to 24? 
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1 A. That's what this document says. 

2 (Creighton Deposition Exhibit Number 22 was 

3 marked for identification.) 

4 BY MR. MAGEE: 

5 Q. I hand you a document that's been marked 

6 Creighton Exhibit Number 22. It's also marked CX-49 

7 at the bottom. 

8 Have you ever seen Exhibit Number 22? 

9^" A.^io, I have not. Although, it was published 
(L in 19^4. I was in graduate school at the time. 

I I realize that you were not at the company 

in 1974, but perhaps this is a document that may 
3jr“MwiwIll been at Reynolds during sometime you were 
4^m|^yed there. That's why I'm asking about it. 

« " ' J IR. WILLIAMS: obviously was 

e it was produced in^pi^^ation, Soil 
l|||gggg||Reynolds while she W£s th^e. Doesn't mean 
£ she ptbws anything about ft. HT" ) 

1 MAGEE: No, ollliffilPfiot. But 1 wanted 

2 (^tdaMH $lain to her -- she see mtftstM& ised that I was 
21 giving her a document dat &Ly|£|jand I wanted to 
22 .glarify that, '' 

23 WILLIAMS: 

25 : „:ixoutid rules o|lls!thai 




surprised because 
rstood to be the 
ould not be probing 



documents that she knew nothing about. 

I guess I was mistakerliPlPl^at. 

^Creighton Deposition Ex^^t-Number 23 was 
id for identification.) 

jdR. WILLIAMS: wjmlMius, Exhibit 23? 
MR. MAGEE: Yeah.c J 
BY MR. MAGEE: 


% I'm handing you a j 


it that's been 


Ir^fnflf^ed Creighton ExhfbfoNjbmber 23. 

1° ^j^MR. WILLIAMS: AfplUhe with 21 and 22? 

11 MAGEE: For now, 

12 BY MR. MAGEE: 

Exhibit 23 is also marked CX-11 at the 

14 Jgjggtom. If you could, just take a quick look 

15 s fofrsafojjl i Exhibit Number 23. 

16 WILLIAMS: Well, wait a minute. 

17 Exhibit 23 is a — probably a 70- to 80-page 

18 document. 

19 MR. MAGEE: I'm not asking the witness to 

20 read it. Just take a quick look through it. 

2 J MR. WILLIAMS: How much time would you like 

22 for her to spend on it, when you say "a quick look"? 

23 MR. MAGEE: I don't have a particular amount 

24 of time in mind. 

25 MR. WILLIAMS: A quick look at each page? 


FRANCES V. CREIGHTON, VOL. II 

MAY 19,1998 


Page 283 

1 Do you want her to generally familiarize herself 

2 with it or to see whether -- to determine whether 

3 she's ever seen it before? 

4 MR. MAGEE: That's correct. 

5 BY MR. MAGEE: 

6 Q. The reason I'm asking you to take a quick 

7 look at it is to respond to the next question, which 

8 is going to be: Have you ever seen this document 

9 before? 

10 (Witness reviews document,) 

11 Okay. Have you ever seen Exhibit Number 23 

12 before? 

13 A, 1 don't recall. The document says 

14 "Strategic Overview," There’s no date; there's no 

15 author. And there's a note here, "This presentation 

16 not used. 1 ' 

17 Q. But your testimony is you can't recall 

18 having seen it? 

19 A. No. 

20 Q. If you would, please, turn to page 88M03286 

21 of Exhibit 23. 

22 A. 88M0 — 

23 Q. 3286. 

24 A, 3286. 

25 Q. There’s a line on this page of Exhibit 23 
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1 that reads: (Reading) 

2 Only 5% of smokers start 

3 after age 24. 

4 Do you see that? 

5 A. I see that. 

6 Q. Okay. And now I'd like to show you and have 

7 you compare to what was marked as Exhibit Number 19, 

8 which is the white paper on Camel advertising 

9 development you said you had written — 

10 A. Yes. 

11 Q. I'd like to direct your attention to the 

12 first bullet point on page 1, which reads: 

13 (Reading) 

14 Only about S% of ail 

15 smokers start smoking after 

16 the age of 24 years old. 

17 Those two sentences are very similar. And 

18 I'm wondering If having looked at your white paper ^ 

19 and looked at Exhibit Number 23 you recall whether 

20 you got the information In ihe white paper from 

21 Exhibit 23. 

22 MR. WILLIAMS: Or whether they came from the 

23 same source? 

24 MR. MAGEE: Well, that’s going to be my next 

25 question, John. Thanks, 
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1 MR. WILLIAMS: I think you've got to 

2 establish - 

3 THE WITNESS: I don't recall ever seeing 

4 this document. I don't know where I pulled this 

5 statement from. 

6 MR. MAGEE: Okay. 

7 (Creighton Deposition Exhibit Number 24 was 

8 marked for identification.) 

9-r %BY MR. MAGEE: 

Q^f I hand you Exhibit Number 24, which is 
<ed CX-37S at the bottom. 

JTake a quick look at Exhibit 24 to 
line whether you’ve ever seen the document 
Ibefoje. 

^Witness reviews document,) 



No, I don’t recall see 


)o you have any l|ea 
lent? pH 

I There's no author on 


| document 


Iwrote this 



Exhibit 24 starts 
the bottom right; 
t might bjyimpt of a 
Does thiyuyto you 


cument. I don't 

1, You'll notice 
rner. It appears to 
ocument. 
remembering if you've 
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BY MR, MAGEE: 

Q. Ms. Creighton, Exhibit Number 25 is 
entitled - or the first page of it says "Strategic 
Overview of YAS." Have you ever seen this document 
before? 

A. 1 don't recall seeing this document. 

Q. Have you ever seen a document entitled 
"Strategic Overview of YAS"? 

A. I don’t recall. 

Q. I'm looking at the second page of Exhibit 
Number 25. There's a list of ~ purport to be major 

12 studies. And I'm just going to go through them and 

13 ask you if you've ever heard of them. 

Are you familiar with the Strategic 

15 Initiatives? 

16 A. I don't recall. 

0- Are you familiar with a study called YAS 
Resource Allocation? 

A. No. 

Q. You've answered no to that question, and I 
don't recall to the prior. Are you -- 
A. I don't recall. 

Q. Okay. How about the Marlboro Analysis? 

A. I can't imagine how many studies were 
25 conducted to analyze Marlboro's performance given 


10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 




een it before? 

We have lots of largi 
So it doesn't -- you stii 


I wouldn’t be able ti 
on these pages. 
Creighton Deposit! 
'ed for identification.) 
Y MR. MAGEE: 

I hand you a docu 





mts. 

't recognize 


iO the author was 


t Number 25 was 


rked Creighton 



r|bit Number 25. It's also marked CX-668 at the 
tom. 

^ Can you please take a quick look at Exhibit 
iber 25 to determine whether the document looks 
to you. 

(Witness reviews document.) 

MR, WILLIAMS: Do we have a date on this 

document? 

MR. MAGEE: I don't believe it's dated. 

MR, WILLIAMS: Undated and unsigned; is that 
right? I mean, it's got somebody’s name on it. 

Why don't you point her to it. She might be 
able to help -* 

THE WITNESS: Does it? 

MR. WILLIAMS: 1 don’t know. 
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1 the size of that brand and the size of it as a 

2 competitor. So a study called Marlboro Analysis, 

3 unless you can show me one that was entitled that, I 

4 would not be able to say whether I have seen it or 

5 not, 

6 Q. Okay. How about a FUBYAS Sludy? 

7 A. 1 mentioned earlier that I attended a 

8 presentation of information entitled "FUBY AS Study," 

9 first usual brand younger adult smoker. 1 don't 

10 know if that's the exact presentation I attended, 

11 but- 

12 Q. And that was the Diane Burrows study? 

13 A. That was the Diane Burrows study. 

14 Q. How about a study called Less Educated 

15 Smokers? 

16 A. At some point l recall attending a 

17 presentation. I'm not sure who the author or 

18 presenter was, but the topic was less educated 

19 smokers. 

20 Q. Do you recall what was discussed at (he Less 

21 Educated Smokers presentation? 

22 A. You would have to show me the document to 


23 refresh my memory. 

24 Q. Do you know what year you attended the 

25 presentation on' less educated smokers? 
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A. I don’t recall. 

Q. Are you familiar with a study called Smoker 
Personality Study? 

A. 1 reeail that there was a study called 
Smoker Personality Study. I remember attending a 
presentation. 1 don't remember when. 

Q. Do you recall what the Smoker Personality 
Study Involved? 

A%A recall descriptions of smoker 
personalities. I can't recall the exact content. 
%dS : V,'ould have to refresh my memory with that study. 
jQ.jHow about a Historical New Brand Opp? 
fl don’t recall. 

QyThe next one may be a generic term, but do 
hecall a study called 'fPracker.Data? 

|Tracker Data would y^lfPihe MDD tracker, 

..is an ongoing tracking of share of a smoker 





Reynolds and our §o 
:rs. 

Who conducts the 
MARC, M-A-R-C. 
And do you recall 
roups? 

ou couldjm^wer 1 
I Just n ||<£yj) u to 


brs among adult 



cker? 


study called 



on for me. 
for me. 



rograms are? And 
|page RH013936 of 





Of course. No. 

Thank you. 

Can you tell me what I 
ill help you, I'm loo 
It Number 25, 

GM would stand forgenera|market. You 
me about the generlPffifiwIft this morning — or 

So GM programs woifld be programs related to 
eneral market? 

To the general market. 

I notice on this page above the GM programs 
's a category of Ethnic Marketing Program. 

Yes. 

re you familiar with the Ethnic Marketing 
Program? 

A. Yes. 

Q. What is that? 

A. Another term for special markets. I 

20 described in my career history that! worked on 

21 special markets, This would be a reference to that 

22 program. 

23 Q. And is — why would Ethnic Marketing Program 

24 be broken out from GM programs? 

25 A. The programs are different for the general 
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market than they are for the Ethnic Marketing 
Programs. 

Q. Okay, Can you tell me basically how they 
differ? 

A. You'd have to be specific about what brand 
and what time frame. 

Q. Is the Camel brand broken out into GM 
programs and Ethnic Marketing Programs? 

A. There -- for what time frame? 

Q. Let's say 1987. 

A. 1 don't think there was an Ethnic Marketing 
12 campaign for Camel in (987. 
i 3 Q. Why don't you give me a year when there was 

14 an Ethnic Marketing Program. 

15 A. As an example, in, I believe, 1988 and 1989, 

16 the campaign for Camel for the general market was 

17 the Joe Camel campaign, advertising campaign. There 

18 was an advertising campaign for the Hispanic market 

19 for Camel that was using Spanish copy. 

Q. During that time period, was there a special 

program for black smokers? 

A, For Camel? 

Q. Yes. 

A. ! don't think so. 

Q, Are you familiar with something called 
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Project Delta? And if it will help you, I'm looking 
at page RH013949 of Exhibit 25. 

(Witness reviews document.) 

A. Yes. 

Q. What was Project Delta? 

A. Project Delta was a team of marketing, 
marketing research, and R & D employees — that's 
research and development -- who worked together to 
brainstorm new ideas for the company for new brands 

10 or for existing brands for development among adult 

11 smokers. 

12 Q. And what time frame was that? 

A. 1 was in marketing research when I was on 

14 the Delta team, and that would have been probably 

15 1986 or'87. 

16 Q. And when did Project Delta end? 

17 A. That same year. It was about a 

18 three-to-six-month project. 

19 Q, What was your role on the Project Delta? 

A. We brainstormed ideas. I was a participant 

in the brainstorming sessions. 

Q. Did anyone head Project Delta? 

A. 1 believe it was Lynn Beasley. 

Q. I’d like to direct your attention to page 


in 

K) 

i-* 

Co 

10 


in 

in 


cn 


25 RH013955. In particular, at the bottom of the page, 
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there's a group of columns starting with '89 and 
ending with '95. And there's a heading which is 
capital FUB — capital F, capital U, capital B — 
with a percentage sign. Can you tell me what that 
means? 

A, What I think those letters stand for? 

Q. Yeah. 

A. Normally — this document says "YAS 
^Stratggic Overview.'' I think it's the first three 
P letterssof the acronym first usual brand younger 



mokers. 

Q. s When we talked about FUBYAS this morning, 
fined that term as meaning 18 to 24 year olds 
tii 1992; is that correct? 

Yes. k\ 

Now, on this chart, ttuBCg liaa column for 18 
and a column for 18no 24. And then there's a 
e column FUB. 

It would be very di 
se numbers. 1 wasn't 
:rs. I don't really kn<fw 

22 constructed. 

23 J^jUslngyourexperle 

24 ft Reynolds, can you tell 

25 iif^ie FUBfffii§>ry is 






e to comment 
inator of these 
,hey were 




ackground working 
ppears to you 
rom the 18 to 



Page 295 

THE WITNESS: I can't answer. 

MR. MAGEE: Okay. 

(Creighton Deposition Exhibit Number 26 was 
marked for identification.) 

BY MR. MAGEE: 

Q. I hand you Exhibit Number 26, which Is 
marked CX-348 at the bottom. Can you take a quick 
look at Exhibit 26. 

(Witness reviews document.) 

Have you ever seen Exhibit Number 26 
before, Ms. Creighton? 

A. I can't recall, t don't see an author and l 
don't see a date. And the subject is "Key Issues." 

Q. And the document is unfamiliar to you? 

A. Yes. 

MR. MAGEE: Why don't we take about a 
five-minute break, if that's okay, and we'll move 
into a new category. 

THE WITNESS: Sure. 

(Recess taken from 2:12 p.m. to 2:28 p.m.) 

BY MR. MAGEE: 

Q. Ms. Creighton, I'd like to focus now 
specifically on the development of Joe Camel. 

A. Okay. 

MR. WILLIAMS: We were hoping it would occur 


ercent category and 


24 percent 


tR. WILLIAMS: Objeeft||^p foundation, 
^already said she can’^^^rft this for you. 

don't you move on. L. 

They're clearly in different columns, 
ody can see that. ThplSIlSSSent speaks for 


£r answer the 




R. MAGEE: Let’s hjst|et I 
Ion. Okay? 

R. WILLIAMS: No, no, no, no. No, no. 

R. MAGEE: Well, then instruct her not to 
;er, and let's move on. 

R. WILLIAMS: All right. If you want me 
ll. If that's what you want, 

.. MAGEE: I don't want you to. 

17 MR. WILLIAMS: Weil, you invited it. 

18 They're obviously different columns or rows 

19 or whatever they are. And she said she can’t speak 

20 to it. What more do you want from this woman? 

21 MR. MAGEE: Could you read back my question 

22 that was pending. 

23 (Previous question read by reporter.) 

24 MR. WILLIAMS: Same objection: Lacks 

25 foundation. 


1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

11 

12 
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sometime. 

THE WITNESS: He was looking at you for your 
response. 

MR. WILLIAMS: We were talking on the break 
whether you'd ever get to it. 

MR. MAGEE: Well, we're getting to it. 

BY MR. MAGEE: 

Q. In January 1987, can you tell me what the 
advertising for Camel brand cigarettes was? 

A. It was a campaign we referred to as the Bob 
Beck campaign. 

Q. And could you generally describe the Bob 

13 Beck campaign for me. 

14 A. A typical example of an advertisement from 

15 Bob Beck would be a situation where we term the guy 

16 Bob Beck — blond, curly-haired gentleman - was out 

17 in a adventurous-type surrounding, like a canoe, 

18 lighting up a cigarette, possibly with a lantern or 

19 something, about outdoors-type surroundings. 

Q. Is Bob Beck the name of the model who 

appeared in the advertising? 

A. Yes. That's why we refer to him as Bob 

23 Beck. 

24 Q. When did Reynolds start using the Bob Beck 

25 advertising? 
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A. !'m not sure. 

Q. Can you give me an approximate date? 

A. When I joined the company, I believe, in 
1981, the Bob Beck campaign was the Camel campaign, 
Q. Did there come a time when Reynolds stopped 
using Bob Beck advertising? 

A. Yes. 

Q. When was that? 

» A.\I think it was when we introduced the 75th 
Birthday advertising and promotion in 1988. That 
ssHSlrPt mean that there wouldn't have been images in 
the marketplace that still were Bob Beck images, !n 
etail establishments, there could be signage 
at st^ll existed that included that advertising or 
lion execution. 

Are you — are you formal 

n within Reynolds to stop using Bob Beck 
ising? f 

|1 did not attend a mei|iSp$|j§re there was a 
1 decision not to advetJMg Bo| Beck, 

Did you ever see a r|em^%r s <a report or 

termination of 







that Reynolds was 
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1 describe about the campaign? There were a number of 

2 different aspects, 

3 Q. if you could, give me some of the themes 

4 that were played out in advertising or promotions, 

5 maybe a description of what some of the advertising 

6 looked at. You earlier described for me what a 

7 typical Bob Beck advertisement looked like, That 

8 was very informative. 

9 MR. WILLIAMS: I think the confusion is, do 

10 you want the specifics of the campaign or the 
i 1 advertising that was part of the campaign? 

12 MR. MAGEE: I think I'm looking for the 

13 campaign overall, and one element of that, I assume. 

14 would be the advertising. 

15 THE WITNESS: One element of the campaign 

16 would be advertising. Typical of the 75th Birthday 

17 advertising was a logo that was the pyramid shape 

18 from the pyramid that's on the pack, with palm trees 

19 that are also reminiscent of the Camel cigarette 

20 package, and the face of Joe Camel in the ad smoking 

21 a cigarette. And the headline was: 75 years and 

22 still smoking. 

23 BY MR. MAGEE: 

24 Q. Can you describe for me some of the 

25 promotions that existed in connection with the 75th 



Beck advertisements 


or a number of 
aign because it 
user and product 


oing to create any i 
■omotlons? 

It was the brand’s object]' 
to replace the Bob 1 
asjpot effectively chang^ 
pptions associated with Came|among adult 
ers, pMP 

Well, I'm not sure^^^^clflcally 
nds to my question. I < 

MR. MAGEE: CoufP?ym&d my question back, 
o maybe you can answer. 

12^^(Previous question read by reporter) 

133^^^ THE WITNESS: Because we were running new 
1‘^^^rtising and we weren't running Bob Beck anymore, 
1 C l BY MR. MAGEE: 

1 f> OLA. minute ago you mentioned the Camel 7Sth 

17 Anniversary campaign. What was that? 

18 A. The Camel 75th Birthday advertising was an 

19 advertising and promotion campaign that celebrated 

20 the 75th Birthday of the Camel brand, which was 

21 launched by R.J. Reynolds in 1913. 1988 wasthe 

22 brand's 75th Birthday. 

23 Q. Could you describe the 75th Birthday 

24 campaign for me? 


25 A. What specifically would you want me to 
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1 Birthday? 

2 A. There were retail promotions that would 

3 include pricing; value-added promotions, like a "buy 

4 two get one free" type promotion. There were retail 

5 promotions that were premium items that were 

6 associated with the purchase of cigarettes — Camel 

7 cigarettes by adult smokers. There were direct-mail 

8 programs developed and mailed to adult smokers on 

9 our database. 

10 Q. Is there any relationship between the French 

11 Camel and the camel that was used in the 75th 

12 Birthday logo that you described for me? 

13 A. 1 believe we discussed this yesterday. The 

14 French Camel poster was used in focus groups among 

15 adult smokers, both competitive adult smokers and 

16 Camel franchise smokers. Based on the enthusiastic 

17 response to the French Camel poster, the brand 

18 manager gave the French Camel poster to four 

19 different advertising agencies and asked them to 

20 create an idea to celebrate Camel's 75th Birthday. 

21 Q. Who were the four different advertising 
agencies? 

A. 1 do not recall all their names. 

Q. Can you recall any of their names? 

A, I can recall two. McCann Erickson, the 
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1 advertising agency that was working on Camel at the 

2 time, and Trone Advertising, which ultimately 

3 designed the logo I described with the pyramid and 

4 the palm trees. 

5 Q. So would It be accurate to say that the 

6 camel that appeared in the 75th Birthday logo was 

7 based on the French Camel? 

8 MR. WILLIAMS: Objection. That's not what 
%*-she$aid. 

BO $Vhy don't you repeat what you said? 

1 W^THE WITNESS: The - based on the 

» siastic response to the French Camel poster 

g adult competitive smokers and camel smokers, 
1%" the brand manager gave the French Camel poster to 
iJS^jpadvertising agency an (Tasked them to create a 


|8i$8^3irthday advertising 

this poster as an insjSTration. 

MR. MAGEE: ' 

If* Qi What was your 
^^^^^LiBIrthday campaign ?^.- ^ 
Jr 7*5 1 was the marketingtesefra 

22 /Camel in 1987. I set up trerfoliil 

23 jSii lLepmpetitive smoker 

24 'smokers wherethc.French. C 


aotion campaign 


lection with the 


manager for 
groups among 
el franchise 


iation w 


el poster was used in 
sen ted. 
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1 created? 

2 A. The executions that McCann created were not 

3 as appealing or relevant to adult competitive 

4 smokers or franchise adult smokers of Camel as was 

5 the Trone Advertising. 

6 Q. And how was that established? 

7 A. Listening to the focus groups among these 

8 adult smokers. 

9 Q. Did you see any of the executions that 

10 McCann developed? 

11 A. Yes. 

12 Q. Could you describe them for me? 

13 A. This is quite a while ago. 1 remember one 

14 execution that was not a fully developed execution, 

15 It was a rough drawing of the camel. It was not 

16 just the head of the came) as Trone had presented in 

17 the logo. It was a pretty different rendition than 

18 Joe Camel. 

19 I recall a — these are my words — I 

20 recall, in my perception, a bedraggled, pot-bellied, 

21 ugly camel. 

22 MR. MAGEE: This is just so I can follow 

23 you. We'll mark this as an exhibit. 

24 (Creighton Deposition Exhibit Number 27 was 

25 marked for identification.) 
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1 shape of the triangle, being a pyramid-like shape, 

2 the palm trees, and the Joe Camel character with 

3 Camel on top resembling the 75th Birthday logo. 

4 BY MR. MAGEE: 

5 Q. And in Exhibit 27, the camel that's circled 

6 that we're referring to Is smoking a cigarette? 

7 A. Yes. 

8 Q. Okay. Ms. Creighton, is there any 
9^onne^tion between the Camel 75th Birthday campaign 
1(4 and Jo|b Camel? 

11 

12 ^ Q. C ould you describe that connection for me? 

13|*sF®fo m y recollection, based on the positive 
14 |ppeaJ :; of the 75th Birthday advertising among adult 
15f®§^fc|itor smokers of all Camel franchise 
16pilii!!|s of all adult ages, th|j|jpPilfind decided to 
1 7|;fa;fosw ard with develop i ng^adveiti sing on an ongoing 
1 $ campaign for Camel using tlis^sm^ as the 


1 S' campaign for Camel using tj 

1 9gjjfeptel tion. I 

2Qj,,™i^»..,0kay. And when yo! 

2 F to this 1 cam el. That's the cl 
22 on Exhibit Number 27? I 

ich is a likeness o 



ve just pointed 
it we've circled 

lirthday 


go served as the 


ation for Joe Camel? 


3 ^ MR. WILLIAMS: Weil. le Efeb e clear, because 

4 iNsi^sf people do refer to t!pEStLj?irthday camel 

5 JojCamel, don't they? 

6 3 he WITNESS: Yc 4 Yes, j 

7 MR. MAGEE: 

8 ?^^Would you say the>^^|^nd the same? 

f . see no difference inches character — 
executed differentljnPal^rent 
ions. Yes, this is Joe Camel. 

Okay. 

13 During the 75th Birthday, the brand manager 

14 to come up with a name for the camel. And an 

15 ^^^^vbat to call him came from the fact that the 
16 original camel on the pack was called Joe. And she 
17 wanted a name that was about the average Joe. And 
18 so the name Joe was selected. 

19 Q. And we're talking about Lynn Beasley now? 
20 A. Yes. 

21 Q. At what point In time did the name Joe Camel 
22 first start to be used? 

23 Let me elaborate on that a little bit. You 
24 seem confused. 

25 At what point in time on print copy did the 
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I name Joe Camel appear? 

I 2 A. 1 recall one execution with Joe, the name on 

3 it. It was an execution with Joe in a blue denim 

4 shirt, and there was a name over the pocket, like a 

5 work shirt that someone might wear, and it said Joe. 

6 Most executions, as far as I recall, did 

7 not use the name Joe or use any words other than the 

8 headline "smooth character." 

9 Q. Do you recall the year that you — that this 

10 execution that you described with the name Joe on 

II the shirt pocket appeared? 

12 A. You would have to show me the execution. 

13 I'm not sure. Not long after the 75th Birthday. 

14 Q. Could it have appeared In 1988? 

15 A. It could have. 

16 Q. At what point in time did people in Reynolds 

17 start referring to Joe Camel as Joe Camel? 

18 A. At that time. 

19 Q. Tm- 

20 A. At the time that Lynn Beasley and the 

21 execution that had Joe on it was developed, people 

22 began to call him Joe Camel, people in the company. 

23 Q. Right. So Lynn Beasley coined the name and 

24 the ad in which the Joe name appeared on the camel 

25 shirt happened at the same time? 
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1 MR. WILLIAMS: Object. That's an 

2 unintelligible question. 

3 THE WITNESS: 1 don't know. 

4 MR. MAGEE: Okay. Let's try and break it 

5 down. 

6 THE WITNESS: Okay. 

7 BY MR. MAGEE: 

8 Q. When did Lynn Beasley coin the name Joe 

9 Camel? 

10 A. I don't know when she coined it. You would 

11 have to ask her. 

12 Q. When was the first time you heard her use 

13 the name Joe Camel? 

14 A. When I saw the execution that had Joe with 

15 the name over the pocket, 

16 Q. Okay. In your opinion, who is the person 

17 most responsible for the creation and development of 

18 Joe Camel? 

19 A. At R.J. Reynolds Tobacco? 

20 Q. Anywhere? 

21 MR. WILLIAMS: Well, when you say "the 

22 person most responsible," you've got a number 

23 ofdifferem people all with varying 

24 responsibilities here. I think that's an unfair 

25 question. 
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j ^te eihintelligible and it lacks foundation. 


2 ^^Y MR. MAGEE: ^ 

3 M«- Creighton, can ro^Hiswer that question? 

4 Not based on the vp^yotk^osed it. 

5 Okay. I’ll try ant|smakedt easier for you. 

6 'j Who is the per-somatReynolds that you 

7 Is the most respomnUrfor the creation of 

1 because °f her lea dership r ole on the brand 

10 ®ng the time of the development, Lynn Beasley 

11 Cwoai|d be the most responsible in developing and 
]2j|n!plementing the Joe Camel campaign. 

13 In your opinion, who Is the person most 

14^^onslble at Trone for the creation of Joe Camel? 
don't know, 

16 Q/Ms, Creighton, are you familiar with the 

17 Heroic Camel? 

18 A. Yes. 

19 Q. What is the Heroic Camel? 

20 A. It's the name of the campaign — advertising 

21 and promotion campaign that was developed and 

22 implemented after the 75th Birthday celebration. 

23 Q. Why was this advertising and promotion 

24 campaign called Heroic Camel? 

25 A. I don't know. I didn't name it. 
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1 Q. Who named it? 

2 A. I don't know. 

3 Q. Did the Heroic Camel campaign use Joe Camel? 

4 A. Yes. 

5 Q. Could you describe for me some of the adding 

6 that appeared in the Heroic Camel campaign? 

7 A. They’re ones that were referenced in the FTC 

8 complaint in the back that would be representative 

9 of that campaign. It might be easier if you pulled 

10 one of those out. 

11 (Creighton Deposition Exhibit Number 28 was 

12 marked for identification.) 

13 BY MR. MAGEE: 

14 Q. 1 give you Exhibit Number 28, which is an ad 

15 that's attached to the complaint. 

16 Does that appear to be a Heroic Camel 

17 advertisement? 

18 A. This advertisement appears to be among the 

19 group of ads that were assigned the coined -- coined 

20 the name Heroic Camel campaign. 

21 Q. That was Exhibit Number 28. 

22 MR. WILLIAMS: I'll get them from the court 

23 reporter. Thank you. 

24 BY MR. MAGEE: 

25 Q. How long did the Heroic Camel campaign last? 
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1 A. My perception is that the name Heroic Camel 

2 became the Joe Camel campaign. And I don’t know 

3 what the time frame is. 

4 Q, Are you familiar with a campaign called 

5 Smooth Character? 

6 A. That's the same headline that you see on 

7 this execution, yes. 

8 Q. And by "this execution," you mean Exhibit 

9 Number 28? 

10 A. Correct. 

11 Q. Was there a specific campaign that was 

12 called Smooth Character? 

13 MR. WILLIAMS: Smooth move? 

14 THE WITNESS: That was a promotion. 

15 MR. WILLIAMS: Oh. 

16 THE WITNESS: Smooth character? It could 

17 have been the title of a campaign. From my 

18 experience, the reason l was aware of the name of a 

19 campaign was because in marketing research, when I 

20 categorized the results of a group of executions, I 

21 categorized them under a name. 

22 So there may have been references to a 

23 Smooth Character campaign or to a Heroic Camel 

24 campaign. They could have been the same, 1 don't 

25 recall specifically. 
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BY MR. MAGEE: 

Q. Okay. You said the Heroic Camel became Joe 
Camel? 

A. It's another name for what we would consider 
to be the Joe Camel campaign. 

Q. When did the Joe Camel campaign end? 

A. July of 1997. Let me be sure I'm correct. 

How would you define "end"? 

Qh;. Well, let me ask you how you defined It, 
became that's more relevant, I think. 

We publicly stated that we would retire Joe 
in July of last year. There were dates for 
^ility to remove some advertising that would 
seen produced. 1 believe, by October 1 st of 




18 




all magazine, news; 
ising had ended. 
Who decided to re: 
'm not sure if a nu: 
timately whose deci: 
Were you involve: 
A.’ 1 was informed. 

Q. So the decision ha 
y told you? 

And w^kiulormed 





billboard 

Camel? 
eople discussed 
;, I'm not sure, 
ecislon? 

been made and 
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A. That was the campaign we launched in March 
and subsequently expanded in July, "What You're 
Looking For." 

Q. Other than the reason that you had a new 
campaign that you thought would be effective, are 
there any other reasons you're aware of for the 
retirement of Joe Camel? 

MR. WILLIAMS: Well, I think it misstates 
the testimony. She also discussed the controversy 
surrounding Joe. 

THE WITNESS: The ongoing controversy 
surrounding Joe Camel factored into the decision. 

As far as I understand, the company was also 
involved in the development of the June 20th 
proposal for a settlement. And in good faith, we, 
toward the accomplishment of that settlement, 
believed that that factored into the decision to 
retire Joe Camel as well. 

BY MR. MAGEE: 

Q. Can you think of any other reasons? 

A. There may have been many more, but those 





Lynn Beasley. 

Do you know why was retired? 

We had been workine advertising for 

I, given the controv^^sufE^unding Joe Camel. 

It confident that the bew*eaqr»paign would be 
ive among adult competitivejmokers and adult 
ranihise smokers, so we ERKmlllj to launch the new 
aign. That’s the prii^ M^^ on that 1 
stand why. s J i 

When you say "wlp'vimo^re you referring to? 

1 was over — 1 am over Camel now, and 1 was 
ponsible for developing the new advertising 
been — that was launched. I recommended 
we launch that advertising, Our management 
to approve the campaign, and it was launched 

16 in March in some publications. 

17 By July, when the decision was made to 

18 retire Joe Camel, we expanded, then, this campaign 

19 that I'm referencing. 

20 Q. And "we," you mean yourself and management? 

21 A. Lynn Beasley and her management Andy 

22 Schindler. 

23 Q. Is the new campaign the campaign that 

24 includes ads with the tag line, "Camel, what you're 

25 looking for"? 
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A. The settlement that was created by the 
industry and the state attorneys general. 

Q. What was the target of the Joe Camel 
campaign? 

A. What time frame are you specifically 
thinking of? 

Q. Let's start with the 1988. 

A. In 1988, the Camel target was 18 to 24 year 
oid male competitive smokers, 25 to 34 year old male 

10 competitive smokers, Camel smokers 18 years old and 

11 older. 

12 Q. Did that target ever change? 

13 A. In 1992, when we made the decision to stop 

14 development and research among 18. 19, and 20 year 

15 old smokers, the target changed to a 21 -and-older 

16 group of smokers. 

17 Q. And was that the Joe Camel target when Joe 

18 Camel was retired? 

19 A. Yes. Let’s clarify: 21 to 24 year old 

20 adult smokers and 25 to 34 year old adult smokers of 

21 competitive brands. Camel franchise smokers 21 years 

22 old and older. 

23 Q. When you refer to male smokers as the target 

24 for Joe Camel advertising - and l realize you've 

25 set age parameters around that, but you've said male 
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smokers *- do you mean any male smoker within those 
age groups, or do you have a specific characteristic 
or - basically what I'm getting at is whether that 
Includes white smokers or all colors. 

A. It would be ail male smokers 21 to 24 and 25 
to 34. 

Q. So there's no distinction between white and 
black, Hispanic? 

A.\No specific target, 

Q. JDuring the course of your employment at 
olds, have you ever talked to anybody about 
er the Joe Camel campaign appealed to people 
the age of 18? 

R. WILLIAMS: Can I have that question 
lease. r% x 

reviews question rea^pi^pprter.) 

R. WILLIAMS: Wefi^ !'n\going to object 
e extent that that's fhewbjict of this 



SKSS8SSS8SK 

18 just t<; 



ig$Son. And — so she's 
sations about the FT 
et me just caution yi 
oing to go down that roai 
,E WITNESS: Tb 

Caffiel was thatb c pro] 
ge youtl 






ad 

with counsel, 
at we're not 


rsy surrounding 
pealed to 




it's exclude 


R. WILLIAMS: Do^youlnefn supposedly? 

HE WITNESS: Sup^^Si^Supposedly. 

R. MAGEE: That's quitSgLright. We've 
ere a long time. yCL... 

HE WITNESS: Ap;^akfUK> underage youth, 
ive I ever talked abouLthat cor|roversy, talked 
the complaint by the plllllfrrently, the 
ligation by the FTC Yes. 

Y MR. MAGEE: 

Well, let's Just focui 
*s complaint. 

Did you ever talk to anybody at Reynolds 
it whether Joe Camel appealed to people under the 
f 18? 

an you characterize your question about 
16 r what you mean talked to them about whether — I'm 

17 not sure 1 understand what that -- the question is 

18 in regard to the conversation 1 might have had, 

19 Q. Well, for instance, did anybody ever express 

20 a concern to you that the Joe Camel campaign might 

21 appeal to people under the age of 18? 

22 MR. WILLIAMS: You mean somebody within the 

23 company as opposed to the FTC? 

24 MR. MAGEE: Yeah, we're still excluding the 
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company. 

THE WITNESS' No. People in the company 
were shocked by the criticism that we were hearing 
that Joe Camel appealed to underage youth. It's 
been our company's firm policy that we research and 
develop our marketing among adult smokers. No one 
wants underage youth to smoke. 

It wasnever the intent of the Joe Camel 
campaign to appeal to anyone but adult smokers. 

10 Adult smokers enthusiasticaliy embraced Joe Camel. 

11 And it came to us as a great surprise. 

12 BY MR. MAGEE: 

13 Q. Did anybody in any of the advertising 

14 agencies that did work for Reynolds ever express a 

15 concern to you that the Joe Camel Ad campaign 

16 appealed to people under the age of 18? 

A. Not to me. 

Q, Did you ever overhear any discussions among 

19 people at any of the advertising agencies that did 

20 work for Reynolds regarding whether Joe Camel 

21 appealed? 

22 A. ! did not overhear any discussions, other 

23 than the strong reaction to the criticism that was 

24 occurring and the confirmed belief that Joe Camel 

25 campaign appealed to adults. 


17 

18 


Page 320 

Q. Do you recall any participants In any focus 
groups ever expressing the feeling that the Joe 
Came) advertisement or promotion appealed to people 
under the age of 18? 

A. The whole advertising and promotion campaign 
or a specific execution within the campaign? 

Q. I'm talking about the whole advertising 
campaign and promotion campaign. 

A. I do not recall that statement being made by 
anyone in a focus group. 

Q. With respect to the Joe Camel Advertising 
and Promotion campaign, does the term "utilitarian" 
have any meaning to you, or "utilitarian items"? 

A. I've heard the term "utilitarian items" used 


K) 


25 FTC. We're just talking about people in the 

Tsnmrirpw 




15 in describing a type of premium item that might be 

16 offered as a promotion with the purchase of 

17 cigarettes in genera). I don't specifically recall 

18 Joe Camel and a utilitarian item. 

19 Q. Are you familiar with the phrase "funny 

20 camel"? 

21 A. 1 believe 1 heard that phrase at the very 

22 early onset of Joe Camel development, but it wasn't 

23 used frequently. 

24 Q. Do you know what It meant? 

25 A. I think it referenced the development of 
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1 characters that — there was the use of the term 

2 "funny camel" somehow in these characters. 1 don’t 

3 recall specific images associated with it. 

4 (Creighton Deposition Exhibit Number 29 was 

5 marked for identification.) 

6 BY MR. MAGEE; 

7 Q. I hand you a document that's marked 

8 Creighton Exhibit Number 29. It's a memo dated 
9wMardi 12,1986, and it's stamped at the bottom 
of RH0|)08I. It goes through RH010085. 

1 %Hi^Take a quick look at that and tell me 
whether you're familiar with it. 

3^^^^Vitness reviews document.) 

A. This looks like a memo from Rick Caufield, 
sf’fljiiil brand manager on clm^l in )986, to Dave Iaco, 
• F'S ’vss, in 1986. I’m on tf$jg£|P$st. 

» Ion't recall specifically thi.j memo, but 
y that I received it. | 1 

19 ^ Q^ Let's focus, first, on|ISii$s||of the 
2&^^f:.iuaent, the upper left tgppej^f Exhibit 
2 r NuimUr 29. There's — tt It's a stamp 

22 jmprint. It says "R.J. SeifreF^ma06 By” — and 


|ofthe 
^ Exhibit 


Hike it's a stamp 
*06 By” - and 


document as 



1 litigation or court orders. I'm still talking about 

2 internal Reynolds policies. 

3 THE WITNESS: On a new brand, during the 

4 development phase, documents are likely to have 

5 been — again, this is in the past -- classified as 

6 RJR secret. Once that new brand was launched in the 

7 marketplace, then it might have been unclassified at 

8 that time so that access by other Reynolds employees 

9 would be given to that document. 

10 BY MR. MAGEE: 

11 Q. Can you tell me why the secret 

12 classification is no longer used at Reynolds? 

13 A. No. Just went away at some point. I don't 

14 know why. 

15 Q. I'd like to direct your — I'll direct your 

16 attention to the paragraph under the heading "Target 

17 Audience." 

18 A. Yes. 

19 Q. In particular, there's a reference to the 

20 repositioning of Camel as a relevant brand choice 

21 for younger adult smokers. 

22 Could you tell me what "repositioning of 

23 Camel" means? 

24 A. I didn't author this document. The term 

25 "repositioning of Camel' 1 would have been looking for 
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1 a new campaign that would aid in improving the user 

2 and product perceptions among adult smokers. 

3 Q. Did the Joe Camel campaign reposition the 

4 Camel brand? 

5 A. In my experience? Yes. 

6 Q. Below the references to "reposition of 

7 Camel" in the last sentence of the target audience 

8 paragraph, Exhibit 29, there is a reference to the 

9 "prime prospect group." 

10 Do you know what that phrase means? 

1 i A. Often prime prospect group is 

1 12 interchangeable with the term "target smokers" or 

13 with the term "primary 1 target." 

14 Q. Take a look at page 2 of Exhibit Number 29, 

15 please. Under the heading "General Creative 

16 Guidelines," there's a reference to "problems 

17 encountered with the recent Sociability campaign." 

18 Could you explain that to me? 

19 A. I can't. 1 didn’t author the document, and 

20 1 don't know what he's referencing in terms of 

21 problems. You need to ask him. 

22 Q. Do you know what the Sociability campaign 

23 was? 

24 A. There was a campaign developed called the 

25 Sociability campaign and tested and never 
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1 introduced. 

2 Q. Were those advertisements or promotions or 

3 both? 

4 A. Advertising campaign for Camel, 

5 Q. For Camel brand. 

6 Do you know why it was not introduced? 

7 A. I was not a part of the decision. 1 believe 

8 Rick's management did not want to introduce the 
^'■campaign. I don't know why. 

That's Rick Caufield? 

Rick Caufield. 

We're still under the heading "General 
ive Guidelines," specifically the second bullet 
The last sentence references "Universal cues 
iymbols." K y < 

Can you tell me wl^j^P^rsal cues and 
pis are? ? 

o. The author obiio^siy liad some idea in 
r'ou would really 


. I don't know what 
to ask him. 

1 Okay. On the Iasi 

22 jec list, could you tell m 

23 [ggj&S^’Jhat would be No 

24 lLq. %nd h m .|bout J 
Doug \ffy<yls. H 







Exhibit 29 on the 
. Leary is? 

Ned, N-E-D, Leary, 
ns? 

Assistant in Rick 
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(Witness reviews document.) 

MR. MAGEE: I’m probably not going to ask 
more than one question on the first page. You don’t 
have to read the entire document. If you just want 
to take a quick look at it. 

THE WITNESS: Okay. Thank you. 

Just the first page? 

MR. WILLIAMS: He just wants you to read the 
first page, and he's going to ask you a question 


2 

3 

4 

5 

6 

7 

8 

9 

10 about the first page. 

11 THE WITNESS: Okay. 

12 BY MR. MAGEE: 

13 Q. There's a reference in the first paragraph 

14 of Exhibit Number 30 to the Posters campaign. 

15 A. Yes. 

16 Q. Are you familiar with the Posters campaign? 

17 A. Yes. 

18 Q. What was that? 

19 A. It was a campaign that was developed by 

20 McCann Erickson to resemble images that looked like 

21 they came from a movie poster, nostalgic in most 

22 cases. And it was tested as a potential advertising 

23 campaign for Camel. 

24 Q. Was it ever used? 

25 A. No. 




eisrib longer with 


ibout 

's position in 

iow. He was in 
mpany. 
epartment? 





field's group at the tim< 

mpany. 

think I already asked 
illdns. Ifl have, 1 
What — what was Njj 
j&, if you know? 

He was probably — 
eting, And he's still 
Is he still In the marketjn 
Yes. 

Do you know what his specific job title is? 

Marketing vice president, Winston, 
j (Creighton Deposition Exhibit Number 30 was 
;ed for identification.) 
fY MR. MAGEE: 

Q. I hand to you what's been marked as 
Exhibit 30. It's a December 4,1987, memo to 
Mr. Fackelman from Ms. Creighton and Mr. Penik. And 
it's Bate stamped 004401 through 004403. 

MR. WILLIAMS: This is 31? 

THE WITNESS: Thirty. 

MR. MAGEE: We're on 30. 

BY MR. MAGEE: 

Q. Can you take a quick look at it to 
familiarize yourself with the document. 

“— -W T HH E E E SBg 
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1 MR. WILLIAMS: When you say "used," do you 

2 mean publicly disseminated? 

3 MR, MAGEE: Yeah. 

4 BY MR. MAGEE: 

5 Q. Was the Posters campaign tested as a 

6 possible replacement for the Bob Beck campaign? 

7 A. Yes, it was. 

8 Q. Do you know why It was not publicly 

9 disseminated? 

10 A. Yes. The campaign relied on very nostalgic 

11 imagery. The -- there was a change in marketing 

12 after the communications test results were 

13 completed. The new head of marketing decided that 

14 he did not want a campaign that referenced nostalgia 

15 because of the existing perceptions of Camel as 

16 being such an old brand. 

17 Q. Who was the new head of marketing that you 

18 referred to? 

19 A. His name was Clyde Fitzgerald. 

20 Q. How long did he have the marketing for? 

21 A. I'm not sure. He left the company. 

22 Q. Do you know when he left the company? 

23 A. I'm not sure which year. 

24 MR. MAGEE: Why don't we take a 

25 coupie-minute break and we'll come back. 
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1 THE WITNESS: All right. 

2 (Recess taken from 3:35 p,m. to 3:50 p.m.) 

3 (Creighton Deposition Exhibit Number 31 was 

4 marked for identification.) 

5 BY MR. MAGEE: 

6 Q. Ms. Creighton, I’m going to give you a 

7 document that's been marked Creighton Exhibit 

8 Number 31, It’s a - it's dated February 29, '88, 
ft^and^t's Bates stamped 004130 through 004133. 1 see 
10 that Jour name is listed on the first page of 

1 r^lNinbit 31 under present for the client; is that 

1 FT corre ct? 

i jr^- Are you familiar with Exhibit 31? 

1 Have you ever seeH s .^diSift 31 before? 

1 1WWWI don't reca! 1. - 

1 li(|^Are you able to telfmeswbft a contract — 

1 ^rr^orry ~ a contact 

2tj^jyy After a meeting eUgjit, which would 

2-1 bc'RT, Reynolds brand mprimarily, and the 


at a contract ■ 


22 .agency, the agency wouldlp'roviiJ 

23 Lpl&tng in what they call 

I 


|it, which would 
^primarily, and the 
Na summary of the 
ct report. 

Is McCann 


That's correct. f *1 

2 I'd like to direct yc^^^^ition to the 

3 *epoqd page of Exhibit 31^^^^rds the bottom 

4 VteSisi's a line that reads: plftadtog) 

5 J Agency providetlBcand 

6 with the following creative 

7 recommendatioilP®^' 


And there’s a first j 


|>lnt below 


^SnaHMiich reads: (Reading) , 
lO^P* Introduce HerlmfOmri 
11campaign, currently in 

12 quantitative testing, in 

13 August 1988. 

14 jdjgfo^ MR, WILLIAMS: Is there a question? 

15^^^^.. MAGEE: I’m getting to it. 

MR. MAGEE: 

17 Q. Did McCann Erickson perform work for 

18 Reynolds in connection with the Heroic Camel 

19 campaign? 

20 A. To my recollection, yes. 

21 Q. What type of work did they perform? 

22 A. McCann Erickson was the agency who created 

23 the Heroic Camel campaign, 

24 Q. On the fourth page of Exhibit 31 there's a 

25 heading which is Number 5, and it says "Camel Cash." 
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1 Are you familiar with Camel Cash? 

2 A. The term "Camel Cash" that I'm familiar with 

3 is the current promotion we use designated as Camel 

4 Cash. This is prior to the introduction of that 

5 promotion. I don't know that this is the same 

6 promotion. 

7 Q. Do you know when the Camel Cash promotion 

8 was first introduced to the public? 

9 A. 1991. 

10 Q. Did McCann Erickson develop the Camel Cash 
) i promotion? 

12 A. No. 

13 Q. Who did? 

14 A. As I recall -- and I was not working on 

15 Camel at the time of the introduction of Camel 

16 Cash — it would have been Y & R, Young & Rubicam, 

17 R-U-B-l-C-A-M. 

18 (Creighton Deposition Exhibit Number 32 was 

19 marked for identification,) 

20 BY MR. MAGEE: 

21 Q. I'm handing you a document that's been 

22 marked Creighton Exhibit Number 32. It's dated 

23 April 29,1988, and it's Bates numbered RH0U494 

24 through RH011496. 

25 1 see that your name appears on the cc Ust 
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1 to Exhibit Number 33; is that correct? 

2 A. Yes. 

3 Q. Arc you familiar with the document that’s 

4 been marked Exhibit Number 33 - I'm sorry - 32, 

5 You're right. I'm looking at what’s coming up. 

6 Are you familiar with the document that's 

7 been marked Exhibit Number 32? 

8 A. I'm on the copy list. I'm not the author of 

9 this document. I did likely receive it. I don't 

10 recall specifically this document. 

11 Q. 1 direct your attention to the second page 

12 of Exhibit 32 under the heading "Advertising 

13 Communication," There's a discussion of the Heroic 

14 Camel advertising message, and then there are some, 

15 like, points underneath the heading, one of which 

16 reads: (Reading) 

17 Provides more [quotes) 

18 younger adults (quotes) 

19 imagery than Bob Beck. 

20 Can you give me an example of younger 

21 adult imagery'? 

22 MR. WILLIAMS: Than what? 

23 THE WITNESS: The author that summarized 

24 this task. I don't know specifically what he’s 

25 referring to. It would be best to ask him. 
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1 (Creighton Deposition Exhibit Number 33 was 

2 marked for identification.) 

3 BY MR. MAGEE: 

4 Q. Let me show you a document that's been 

5 marked Creighton Exhibit Number 33. And it's Bates 

6 numbered R0010367 through R0010374. 

7 Have you ever seen Exhibit 33 before? 

8 MR. WILLIAMS: I think this is 33, 

9f 5 " THE WITNESS: That's what he said. 

d ^1R. WILLIAMS: I thought you said 34. I'm 


HE WITNESS: Yes. 
IY MR. MAGEE: 
What Is Exhibit 33? 



.You want me to sumti 


fi whole document? 
ut the document? 


|u have something sp^piro^ut the document? 
^Well, is It a memo? * 

MR. WILLIAMS: from Doug Weber 

li and Lynn. 


2 %IiipfHE WITNESS: Thai 

21 It's a memo from Doug Wei 

22 ^Beasley. 

23 MR. MAGEE: 



e the -- okay, 
'self and Lynn 


-to-the-last 
ave asked Connor, 


and Nancy," thenext sentence reads: 

3 M % One hypothesisj|^tld be 

4 that it is due to 

5 reduction in th&ievekqf 

6 % trial oriented r etail J 

2 '/.Tjl promotions. 

8 ^ .< Can you tell me w^^i| oriented retail 

^^ff^itotions are? j L. j 

10 A number of prorr^^rif rou 1 d be considered 

11 y|n|| trial oriented. They are promotions which 

12 Jlravide incentives for adult competitive smokers to 

13 pEsjgPamel. 

14 What would be an example of an incentive? 
IS j^ss&pD iscount pricing, buy two get one free, get 

16 a premium with a purchase of Camel cigarettes. 

17 Those were the examples of trial oriented retail 

18 promotions. 

19 Q. Are there other types of promotions with 

20 which you are familiar besides trial oriented 

21 promotions? 

22 A. Purchase continuity promotions would be an 

23 example. 

24 Q. What is a purchase continuity promotion? 

25 A. That refers to a promotion that would give 
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1 an adult smoker an opportunity to buy the brand more 

2 than one time. Here would be an example: 

3 You go to the store and an adult smoker 

4 would buy Camel with a "buy two get one free" 

5 promotion. Inside of that box would be an 

6 opportunity to send in a form to receive another 

7 offer from Camel through our direct mail programs. 

8 So the smoker would fill in their name and 

9 address, certify that they are a smoker 21 years of 

10 age or older and that they are willing to receive 

11 offers, premiums, or product through the mail. 

1 2 Once we receive that on our database, we 

13 would respond potentially with another offer for 

14 that adult smoker. And that would be considered to 

15 be purchase continuity — purchasing more than one 

16 time by a competitive smoker. 

17 Q. Can you think of any others? 

18 A. Any other types of promotions? 

19 Q. Well, we’re just talking about promotions 

20 other than trial oriented retail promotions. You 

21 just gave one example of a purchase continuity 

22 promotion. I’m asking if you can think of any other 

23 examples. 

24 A. I'm not sure how to phrase the answer. We 

25 may have a promotion that is a pricing oriented 
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1 promotion -- twenty cents off Camel -- that would be 

2 more to ensure that our adult Camel franchise 

3 smokers did not switch away from Camel to a lower 

4 priced brand or to a competitive brand that was also 

5 being priced lower. That would be a franchise 

6 retention promotion. 

7 I'm using a phrase, though, that’s not 

8 necessarily one that describes that kind of 

9 promotion. So, yes. 

10 By the way, speaking of the direct mail 

11 program, that reminds me of something l mentioned 

12 yesterday in my testimony in regard to direct 

13 marketing, if! could mention that. 

114 Q. Sure. 

15 A. I discussed the resources for the database 

16 that we have at R.J. Reynolds, and I mentioned 

17 several different sources, one being like I just 

18 described: An adult smoker signs their name to 

19 certify that they are 21 years old and older and 

20 want to receive promotions. 

21 1 also mentioned that we purchase names 

22 from third party suppliers. I just wanted to 

23 clarify: When a third party supplier gives names to 

24 R.J. Reynolds potentially for their database, they 

25 are names that they have already screened to be 
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1 smokers 21 years old and older. 

2 (Witness confers with counsel.) 

3 BY MR. MAGEE; 

4 Q. With respect to the third parties that 

5 Reynolds gets names from, have they always screened 

6 the names to make sure that they are smokers 18 and 

7 above or 21 and above? 

8 A. Yes, 1 believe they have. 

9^ QiCWould It be accurate to say that for the 
$ past t|n years they've screened names? 

don't know what time frame to put on it. 

Fit's my understanding that when we have in the past 
jpiffPwjb currently buy names from third party 
^'Suppliers, they are screened to be adult smokers. 
i^-'^^Back to what we we^iiscu^sing, you 
pifSsii|>ned franchise reteal(®i prlgrams or 
•f^^^mptions. Can you thii^k of any others? 
BjCjUy other retail prorrfotk^tf7| 

Qjjft ea h. Other than t|Blisill|ited retail 

2 1 *' AT'n'here are probably o|heii||rges that people 

22 yse for different types of pKmUrcms. Those are 

23 ||ipe&esthat come to mind| 


It Number 34 was 


(.ed for Identiflcatio 

MR. MAGEE: IgHMj 

, CI1 show you a documetayjiat’s not a phone 
!. It's been marked ^fffc htfln Exhibit Number 34, 
4t's been marked CX.-3-45- 
. It's not the easiest to read, hut I believe 
(te second page of at the top it says 

Inel Y & R Orlentatfap^|p| 

| Okay. I was not wt^rkit§g on Camel at the 
; that the agency moviPIPPifc R in 1990 or '91, 
sr in marketing research or in marketing. 



12 is there a date for this thing? 

13 We ll» we're unclear about the date, 

14 ‘ Amd maybe in discussing this we can 

15 ^m^mrlmate. 

16 s " Tils. Creighton, Have you ever seen a 

17 document entitled "Camel Y & R Orientation"? 

18 A. No. Not to my recollection. 

19 Q, Let me direct your attention to— it's 

20 maybe a third of the way into the document. The 

21 Bates Number Is RH013691. 

22 MR. WILLIAMS: It says "Effective Marketing 

23 To Younger Adult Smokers"? This? 

24 MR. MAGEE: Yes. 


MR. WILLIAMS: All right. 
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1 BY MR. MAGEE: 

2 Q. Have you ever seen a document entitled 

3 "Effective Marketing To Younger Adult Smokers"? 

4 MR. WILLIAMS: Wait, wait, wait. Are you 

5 asking if she's ever seen this document before? 

6 MR. MAGEE: No. I’m just asking her if she 

7 recognizes that title. 

8 MR. WILLIAMS: In general--he's asking in 

9 general, do you recall a title "Effective Marketing 

10 To Younger Adult Smokers"? 

11 THE WITNESS: Yes. 

12 BY MR. MAGEE: 

13 Q. When did you see that document? 

14 A, I believe I created this presentation. 

15 Q. Okay. What presentation are you referring 

16 to? 

17 A. The presentation associated with effective 

18 marketing to younger adult smokers. I see, at the 

19 top, my name is referred to in the charts in the 

20 presentation. 

21 Q. Okay. Just for the record's sake, where do 

22 you see your name in the document that we've marked 

23 Exhibit 34? 

24 A. RHO13693, at the top of the page, Creighton. 

25 Q. Okay. So this is a presentation that you 
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1 created that appears - 

2 A. In September of 1988. 

3 Q. -- in September of 1988. And the 

4 presentation was called Effective Marketing To 

5 Younger Adult Smokers? 

6 A. That's correct. 

7 Q. Now, so it appears, that that presentation, 

8 or a copy of it, has been put into the document that 

9 we've marked as Creighton Exhibit Number 34. 

10 A. Yes. I don't recall giving this 

11 presentation within any meeting that occurred with 

12 Y&R. 

13 Q. Okay. 

14 A. That begins this whole document. 

15 Q. To whom did you give the presentation 

16 entitled "Effective Marketing To Younger Adult 

17 Smokers"? 

18 MR. WILLIAMS: Let's identify where the 

19 presentation starts in this multi-page document. 

20 THE WITNESS: 136. 

21 MR. WILLIAMS: Just read it into the record. 

22 THE WITNESS: Read into the record. The 

23 presentation starts at RHO 13691. 

24 MR. MAGEE: And could you read into the 

25 record where the presentation ends. 


m; 




•.industrydocuments.ucsf.edu/docs/ksxl0001 


52189 5528 






R. J. REYNOLDS TOBACCO CO. 

MATTER NO. D09285 


FRANCES V. CREIGHTON, VOL. II 

MAY 19,1998 


Page 341 

MR, WILLIAMS: Fran, it looks like your 
presentation is an attachment to the Y & R 
presentation. 

THE WITNESS: That appears to be the case. 

MS. MODELL: If it's any help, it looks to 
me it might go through at least 13773. 

MR. WILLIAMS: That includes a bunch of ads 
I'm not sure - the last name with Creighton on it 
^is 13747. That includes "Ineffective Advertising 
l|) And^kpproaches." 

1 WIETHE WITNESS: Yes, you're correct, it 
i f concl udes at RHO13773. 

MODELL: Thank you. 
lAL ^Y MR. MAGEE: 

Ms. Creighton, dofy^u recognize any of the 
rials that follow wh^jfllPle indicated is the 
of your presentation entitled "Effective 
f8 Magpeting To Younger Adult imokers"? 




R. MAGEE: And] 
be RH013774 thro 
R. WILLIAMS: 

22 ^recognize her — what’s in? 

23 MAGEE: No. 

24 ' c^cogffizes any^gfthe ma 

25 Ashe's identifido. 35 .iier rei 





ecord, those pages 
13838. 

ion is does she 

n? 

g if she 

it followed what 



ttion. 

— I’m sorry. 

(e last page of her 

) 

recognize anything 




MR. WILLIAMS: 

MR. MAGEE: Her^ 

MR. WILLIAMS: Aft? 
what Shira indicate 
your question is 1 
comes after that? 

MR, MAGEE: YeS 
MR. WILLIAMS: 

MR. MAGEE: Wel rec^ive j this document all 
:ther. 

MR. WILLIAMS: I'm sure it was ali together, 
st don’t -- want to make sure what it is. 

THE WITNESS: The« 

MR, WILLIAMS: I think we're back to the 
study presentation. 

?HE WITNESS: No. This looks like the 

17 presentation of the quantitative communications test 

18 for the Heroic Camel campaign that I created. And 

19 it ends at RH013792, 

20 BY MR. MAGEE; 

21 Q. RH013792? Where does it start? 

22 A. At RHO 13775. 

23 I’m sorry. Let me clarify. That ends at 

24 RH013798 --once again I’m mistaken. That ends at 

25 RH013797. 
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1 MS. MODELL; Ninety-eight or ninety-seven? 

2 MR, WILLIAMS: Ninety-seven. The 

3 correction. 

4 THE WITNESS: The most recent correction. 

5 I'm sorry. 

6 BY MR. MAGEE: 

7 Q. So in addition to the first presentation 

8 you've identified, Effective Marketing To Younger 

9 Adult Smokers, you also created the document within 

10 Exhibit Number 34 called "Heroic Camel Advertising 

11 Test" dated March 1988, and it runs from RH013775 

12 through RH013797; is that correct? 

13 A. Correct, 

14 Q. Are you familiar with any of the materials 

15 that follow RH013797? 

!6 A. No. This is after 1 left Camel. 

17 Are you finished with this? 

18 Q. No. I'm going to ask you specific questions 

19 about the documents that you've stated you prepared. 

20 A. Okay. 

21 Q. When did you give the presentation entitled 

22 "Effective Marketing To Younger Adult Smokers"? 

23 A. 1 don't recall the specific date. This date 

24 here is September 1988. 

25 Q. Where are you pointing? 
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1 A. To the top of the first page after the 

2 cover. 

3 Q. And that’s page RH013692? 

4 A. That's correct. 

5 Q. Did you give the presentation only once? 

6 A. Because of the overview of all the 

7 information in this presentation, including not only 

8 RJR but ads from other companies, I recall having 

9 given it multiple times to different groups in the 

10 company. 

11 Q. Can you recall the names of the groups to 

12 whom you gave the presentation? 

13 A, Likeiy to other marketing people. 

14 Q. Can you recall the names of any people who 

15 attended the presentations you gave? 

16 A. Too long ago. I'm sorry. I can’t recall. 

17 Q. I'm looking at the first page of the 

18 presentation, RH0I3691. At the top there's a line 

19 that says job number, then DDS — it looks like a 

20 colon - 6,000. Do you know what DDS refers to? 

21 A. No. Someone in our audio/visual department 

22 probably created these slides for me. This is 

23 probably reference for their creation of the slides. 

24 Q. Let me direct your attention to page 

25 RH013693. It should be the third page in the 
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presentation. 

A. Would you repeat that, please. 

Q. Sure. It’s RH013693. 

A. Okay. 

Q. On tbis page, there's a phrase that says 
"Sources," and then there's some bullet points under 
that. Could you tel! me what the SIRS source is? 

A. 1 recall the acronym SIRS. We called it 
^sirs.'L I'm not exactly sure what the word stands 
for. I don't recall. 

you know what type of data was included 
Tn the SIRS source? 

IliPlf someone could show me what it stood for 
’'br southing from that period, I probably would be 
recall the data. But WC.had many data 
to measure perform aa|p^jne company and 
.OiilJarands. I don't know' witch one that was. 


QTpkay. Can you tell fha^haf the "Purchase 

S Study" source wa|g^||§|g;f 

3 my best recollection^he &judy that 
o purchase patterns fepcjffe"'data of adult 
smokers purchases in partic®l#t^Sds of retail 

for example, conv|g§isggg|5tores versus 
ermltkets versus .drug stprej--as well as 

.rnfftHliu It snlife^^r purchasing packs 


|udy that 
data of adult 
|s of retail 


Stores versus 


flQfeeUeve the 


cartons, and other d 
i L QjiA nd is that a source|piil^ that Reynolds 

4 Sj^lsimilar to the RJR tr||S§|^L|elieve the 

5 Rh refuse Pattern Study waiiigjd.ed’in the same kind 

7 Mpfcan you tell me whp^Si^mmons source wa 

8 P^^Simmons is a marketet&fg&girch firm with 
f^pl^lccessible to a large num ber of clients 

10 ^$CS&!y — or they may buit -- and i 

11 that we have used it, as I recall, in our 

12 niSi^a department to Find out demographics of certain 

13 Hyupzines, for example. So they provide 

14 demographics. If we accessed it, it would be 


mmons source w as? 
urch firm with 


16 '" Q7 Could you tell me what you mean by 

17 demographics of magazines? For Instance, are you 

18 talking about subscribers? Are you talking about 

19 readers? Are you talking about something else? 

20 A. I'm not that familiar with the data to be 

21 able to give you a complete understanding of how we 

22 use the Simmons data. 

23 Q. Do you know whether Reynolds still uses 

24 Simmons data? 

25 A. 1 don't know. 
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1 Q. Do you know whether Reynolds still uses 

2 Purchase Pattern Study data? 

3 A. 1 don't think so. 

4 Q. Do you know when Reynolds stopped using 

5 Purchase Pattern Study data? 

6 A. i don't. Let me say it this way: It could 

7 be that some of the data that we use from a study 

8 called Purchase Pattern Study is still available to 

9 us in what we do on a RJR tracker. 

10 Q. Ms, Creighton, with respect to the second 

11 document you identified as having prepared - 

12 A. Yes. 

13 Q. — that is the - could you tell me what It 

14 is, the title of it, and why don't you give me the 

15 Bates number of It again, please. 

16 A. Heroic Camel Advertising Tests, March 1988, 

17 Bates Numbers RH013775 through RH013797. 

18 Q, When did you prepare the Heroic Camel 

19 Advertising Test? 

20 A. March 1988. 

21 Q. Do you have a day? 

22 MR, WILLIAMS: What? I 

23 BY MR. MAGEE: 1 

24 Q. Do you have a day? 

! 25 MR. WILLIAMS: A day? 
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1 THE WITNESS: In the month of March? 

2 MR. MAGEE; Yes. 

3 THE WITNESS: Ten years ago. 1 don't 

4 recall. 

5 BY MR. MAGEE: 

6 Q. Can you tell me why you prepared the Heroic 

7 Camel Advertising Test? 

8 A. I prepared the presentation of the lest 

9 results from quantitative testing among adult 


10 smokers of these ads. 




11 ! prepared the presentation to communicate h 

03 

12 those results to the brand marketing group and to m 

13 their management. U 

14 Q. Did anybody assist you in preparing the £ 

15 presentation? c 

16 A. I don't recall. It was mostly me. 

17 Q. Do you know why either of your presentations 

18 were included in the document marked Exhibit 

19 Number 34, which appears to be entitled "Camel V & R 

20 Orientation"? 

21 A. I wasn't the person who assimilated the 

22 information to send, and I don't know who that 

23 person was. 

24 (Creighton Deposition Exhibit Number 35 was 

25 marked for identification.) 
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R. MAGEE: 1 thinl 


$ do this pretty 


4 ■ ! §&THE WITNESS: I dP&see4n author on this. 

5 fPtjg iit see a time frame. l|d®ivY*^ali ever 

6 uj&ging this document. i J 

7 MR, MAGEE: 

8 ‘" T5, And this documen|pjpil|referring to is — 

Exhibit Number 36^1^^ 

10 Sr MR - WILLIAMS: Tllfprl. 

11 ^(Creighton Deposition Exhibit Number 37 was 

12 JpWked for identification.) 

13 P^BY MR. MAGEE: 

14 Marked as Exhibit Number 37 is a document 

15 "Youth 1987." It’s also marked CX-354. 

16 (Document handed to witness for review.) 

17 A. This document was prepared for a sister 

18 company of R.J. Reynolds, RJR Macdonald. This was 

19 not R.J. Reynolds. I’m not familiar with The 

20 Creative Research Group. 1 do not recall ever 

21 seeing this document. 

22 Q. Have you ever heard of any discussions about 

23 the document we've marked as Exhibit Number 37? 

24 A. No, 1 haven't. 

25 (Creighton Deposition Exhibit Number 38 was 
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1 this time. I don't see a date. 

2 MR. WILLIAMS: It's also not clear it's a 

3 company document. It may be a publication. 

4 BY MR. MAGEE: 

5 Q. Ms. Creighton, at the top of Exhibit 

6 Number 39 is a handwritten note. It says, "Please 

7 do not copy or give out without okay by" — It 

8 appears to be file. 

9 In your work at Reynolds, have you ever 

10 reviewed -- received a document or known of someone 

11 else who received a document with the instructions 

12 not to copy? 

13 A. No, I cannot recall receiving that 

14 instruction. 

15 MR. WILLIAMS: Do you ever read the 

16 newsletters you get? 0 

17 THE WITNESS: The newsletters? £ 

18 MR. WILLIAMS: It tells you not to copy ® 

19 them. It's a copyright violation. 

20 THE WITNESS: Oh, our caravan. t. 

21 BY MR, MAGEE: t 

22 Q. Have you ever issued instructions that a 

23 certain document not be copied? 

24 A. No, I haven't. 

25 (Creighton Deposition Exhibit Number 40 was 


l tftn tit a: Isa fliit'raiefrtil 
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marked for identification.) 

BY MR. MAGEE: 

Q. Ms. Creighton, I'm handing you a document 
that's been marked Exhibit Number 40. it's entitled 
"First Session, Agenda items." it's also marked 
CX-452. Have you ever seen this document before? 
(Witness reviews document.) 

A. Do not recall ever seeing this document. 

Are you familiar with the Cambridge group 
MIT1984? 

. No. 

j(Creighton Deposition Exhibit Number 41 was 
ted for identification.) 

BY MR. MAGEE: 

. I'm handing you #dqcum£nt that's been 



1 

2 

3 

4 

5 

6 

7 

8 

9 

10 


ked Creighton ExhE 


iber 41. The first page 


sLs&adt . "Camel Crisis - Vision^" It's Bates stamped 
8 Rp|l|62674, and it goes t>repgiRM062695. 



Will you review thj 
seen Exhibit Numb, 
(Witness reviews d] 
A. I don't recall seein 
Y MR. MAGEE: 

s. Creighton, w 
entatiohsiudles 



|U me if you've 
fore. 

•) 

ument. 


led about 
ion for you ts 
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Q. How is a Performance Tracking Report 
prepared? 

A. I didn't prepare this report, so I would 
have difficulty speaking about how it's prepared. 
What specifically do you want to know about? 

Q. You said in looking for some sort of 
institutionalized — 

MR. WILLIAMS: This is a third party vendor, 
is it not, tracker? 

THE WITNESS: Tracker is MARC and John 

11 Hribar is the author of this report. He formally 

12 worked at R.J. Reynolds in marketing research. 

13 BY MR. MAGEE: 

14 Q. I'd like to direct your attention to 


15 Attachment 5 of Exhibit - 


16 


MR. WILLIAMS: It's right here, the tracker 


17 data. 


BY MR. MAGEE: 

Q. - of Exhibit 42. Can you tell me why the 
age groups 18 to 20,18 to 24, and 21 to 24 are 
separated? 

A, No, I cannot tell you why. 

Q, Ms. Creighton, what are Camel emphasis 

24 areas? 

25 A. Can you show me something specific that 





eynoids that you're 
entation studies? 

has been the most 
is Doug Weber, 
ibit Number 42 was 


16 

17 

18 

19 

20 
21 
22 

23 

24 

25 


tber there is one pe 
re of who's in char| 

The person who in the 
Ived in segmentation 
(Creighton Deposit| 

;ked for identification^) 

BY MR. MAGEE: | 

. I'm handing vou iaBwaajffc ent that's been 
ked Creighton Ex hibltl Number 42. It's an Adult 
okers 18 to 24 PerfiMiww Tracking Report, And 
Bates stamped 90M01901 through 90M01914. 

MR. WILLIAMS: Is this tracker data? 

THE WITNESS: It looks like tracker data, 
on the copy list. I believe I was on Magna at 
e. 

BY MR. MAGEE: 

Q. How are performance tracking reports used at 
Reynolds? 

A. Generally to familiarize you with those -- 
the performance of your brand. That could be 
volume. That could be share. That could be share 
of smoker. This looks like share of smoker, adult 
smokers 18 to 24 years old, 

Q. Okay, What are you pointing to? 

A. The first page, and the title of the report. 


1 

2 

3 

4 

5 

6 

7 

8 

9 

10 
11 
12 

13 

14 

15 

16 

17 

18 

19 

20 
21 
22 

23 

24 

25 
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would help me have a context for this? 

(Creighton Deposition Exhibit Number 43 was 
marked for identification.) 

BY MR. MAGEE: 

Q. I give you a document that’s been marked 
Exhibit Number 43. It’s a Marketing Research Report 
dated July 6th, 1987, from F.V. Creighton to 
Ms. Breininger. 

The first page of Exhibit 43 is a line that 
reads, "Camel Emphasis Area Analysis." My question 

is: What is a Camel emphasis area? 

(Witness reviews document.) 

MR. WILLIAMS: I’m sorry. The question was 
what are the marketing emphasis areas? 

BY MR. MAGEE: 

Q. What is a Camel emphasis area? 

THE WITNESS: It looks like, from the 
background here, they would be nine western sales 
regions located in three different sales areas, 

BY MR. MAGEE: 

Q. I think my question to you is even more 
general. Maybe I can phrase It this way. 

Is there any difference between a Came) 
emphasis area and a Camel priority area? 

A. 1 don’t know, I was in the marketing 


to 


co 

lO 


cn 

w 

K> 
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1 research department when I was tracking performance 

2 in quote/unquote emphasis areas. It couid be that 

3 the names are interchangeable. It could be that it 

4 designates something different. 

5 Q. Okay. Ms. Creighton, are you familiar with 

6 Nielsen data? 

7 A. Yes. 

8 Q. What is Nielsen data? I mean that In the 
st of your work at Reynolds. 

In the context of R.J. Reynolds and the data 
vc use from Nielsen? 

4Yes. 

It represented the sales from retailers to 
lokers. Retail sales. Our company's sales 
That’s MSA. 
ers, in our 



wholesalers and job’ 
n is retail sales to ret 

ult smokers. _ 

. MAGEE: Can vie g 
lecess taken from 5; 

fR. MAGEE: I don' 
questions for you today, 
thank you for your cooper! 

. and I appreciate yj 
id 

fHE WItKesIj: Th 





the record. 

Q 5:10 p.m.) 
further 

ton. 1 want to 
d you're a great 
land your 
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